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“How stiff is a piece of tin plate?” —the question on which the Schopper Testing Equipment is an expert. 


FOUR “WISE GUYS” THE LABORATORY 


a The strange-looking machines on this page may not know all = —get a going-over at Maywood, which results in a wide 

: the answers about tin plate. margin of safety for the products our customers buy. 
a a But, by and large, they are extra bright on most aspects It may be once in a business lifetime that these wide 
os of this subject. And they play an important part in the margins are exceeded and the container fails. Again, it may 
quality-control operations at Canco Central Research Lab- be never. But American Can serves its customers on the 
= oratories at Maywood, Illinois. basis that before—not after—the horse is stolen is the time 


Quality control is something in which American Can to put the padlock on the barn door. 
takes a deep interest. For we are obsessed with the idea that 


you can’t be too sure about container materials. AMERICAN CAN COMPANY 
New York - Chicago - San Francisco 


So, tin plate, adhesives, paper, solder, enamels, and seal- 
ing compounds—all components of the containers we make No other container protects like the can 


This is a Cup Tester. Its specialty is the question, Hardness of tin plate is the Rockwell Tester’s This is an Amsler Tester. It tests samples by t: 0- 

“What are thedrawing properties of tinplate?” meat. It gives the exact, reliable answer. sion or by compression. It tells us how strc 1g 
tin plate is. 
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Setting New Reeords for Lower 
Vining Costs! ‘ 


Guards to comply with 
the various state safety : 
requirements are avail- 
able as an extra on any 
Steel Frame Viner. 


CRCO Series 1600 Steel Frame Viners 


Vifty-six year’s experience in designing and building Viners is back of the CRCO Steel Frame 
Adjustable Beater Viner ... for green peas, black-eyed peas, crowder peas, lima beans, etc . . . 
the most-complete, longest-lived and the most economical to operate Viner available. 


CRCO Steel Frame Viners have exceptionally large capacities . . . and their construction and 
CRCO design of the White Feeder prevents undue clogging of vines. | Because of the exclusive 
Variable Beaters, the operator at all times has control of the vines, thus materially reducing the 
number of splits. A patented Vine Shaker eliminates loss of peas in the straw. . 


In addition to all of the outstanding features of the time-tested and proven CRCO Wood Frame 
Viners, the Steel Frame Series has such additional advantages as a more rigid framework, freedom 
‘rom structural failure, lower center of gravity, easier portability, accessibility of moving parts 


. . . plus interchangeability of repair parts. It is the complete Viner that is giving universal dS 
satisfaction. 


Niagara Fable , New York 
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Ever stop to think what makes a certain brand of canned fruit or 
vegetable always taste the same? 

There are many reasons for uniform quality. Technicians in 
Continental’s Research Department are constantly on the job mak- 
ing test packs of all kinds of foods to establish the serviceability of 
new coatings, structures, closures and processing techniques. 

For example, the instrument shown measures heat penetration 
inside the can while the food is being cooked. This and other tests 
help to insure uniformity in flavor, color and consistency. 

Our customers benefit by “know how”’ behind the scenes—that’s 
why so many look to Continental for the best in quality and the best 
in service. 


CONTINENTAL 
Can CompPANy 


100 East 42nd Street, New York 17, N.Y. 
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EDITORIALS 


magnificent job in trying to head off inflation, 

but largely to no avail. The Government did 
not undertake that thankless job merely to irritate 
all business, but because it could foresee the trouble 
that would result if inflation were allowed its head. 
Business, however, seems to want all shackles thrown 
off and to let nature take its course. They might as 
well give it to them, rather than see a steadily widen- 
ing crop of evasions and supterfuges to get around 
the ruling. Under ordinary normal conditions the 
OPA might have made their objective, but conditions 
are far from ordinary, and they are butting their heads 
against a stone wall now in trying to help future busi- 
ness, rather than present conditions. When supplies 
are scarce, or reportedly scarce, and people want them, 
and have the money to buy them—there’s the rub—they 
are going to get them, wise or otherwise. It is the old 
Prohibition situation all over again. Truely “Suffici- 
ent for the day is the evil thereof,” and let tomorrow 
take care of itself, might be added. 

Washington might save itself an immense amount 
of cussing by throwing the whole market open, since 
business seems to want that, and later on it will be 
free of the charge that again Washington wrecked 
bus ness, for it will not be Washington, but each and 
eve y member of an industry now crying for release, 
tha’ did the killing. 

\ hat of the consumers? Well, these men are con- 
sun. rs also, and they are demanding complete release, 
ane as they are now working it, unless the release is 
giv 1 the consumers will not get the foods or other 
pro ucts anyway. Look at the meat situation: when 
the seat men were not given what they wanted they 
wit drew all supplies, and the dear public (that was 
bei » protected), had to go without. They have all 
lea’ .ed this trick, and so the only way that the present 
un! althy and unfair condition could be cured, in our 
est) .ation, is to throw the whole market open and let 


(Sm PRICES THEIR HEAD—OPA has done a 
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the supplies rush out and be consumed at the price 
the owners demand. It will be a feast for a day and 
a fast for months or years, but they want it; give it to 
them. The correction will be a painful one, but they 
have been told and should know, yet their answer is: 
“the heck with that, take off the restraints.” 


Take the housing situation as an instance. In all 
the efforts at release they always added “except in 
rents,” so now no one wants to rent; they will sell only, 
and there the sky is the limit, and no one restrains 
them. You know people who sold their $5,000 house 
for $15,000, and now are out on the street, with their 
families, looking for somewhere to live. They can’t 
rent, and it will probably cost them $20,000 to buy 
as good a house as they sold. 


Why talk about keeping inflation off? Inflation is 
here with both feet, and with all its evil relatives, and 
they have come to stay—for a while at least. 


The stock market is trying to put a restraint on this 
runaway, but that won’t last long. You will see that 
market following suit, booming along with heavy ad- 
vances as the gamblers get busy. The stage is set, and 
when the American man wants a thing, as he seems 
to want this fling with inflation, he usually gets it. 
Call it an after-the-war effect or what you will, the 
truth is more people have more money than they ever 
thought existed, and having rested quietly for the few 
months since the war ended, they now want to make 
that money make more money for them. The stock 
market has been behaving very nicely for many 
months, but that may be a hint that it, too, is ready 
to break out. Watch your step. It slumped recently 
but that was just the Irishman’s way of going back 
to make a big jump. 


If you still doubt that prices are out of hand, or at 
least have advanced in spite of all the hold-the-line 
efforts, note that Dun & Bradstreet’s Wholesale Food 
Price Index, representing the sum total of the price 
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per pound of 31 foods in general use, showed Septem- 
ber this year as $4.99 as against $4.04 one year ago. 

The outlook for all business is good. Says The New 
York Times of September 24: 

“The major threat to high level activity in these 
industries (automobiles and housing) is not the stock 
market decline. It is found in the possibility of strikes 
which could act to slow up the flow of materials and 
finished goods, as it did in last winter and spring. But 
we are not foredoomed to such an interruption of busi- 
ness activity. If the unions exercise restraint in the 
period ahead, workers have no reason to fear the 
development of large-scale unemployment. 

“It would be a major mistake to assume that there 
is an automatic relationship between the stock market 
and business under today’s highly abnormal conditions. 
The large volume of accumulated savings by indi- 
viduals, large liquid assets by industry, and tremendous 
shortages assure a market for the products of indus- 
try, and hence large-scale production, unless strikes 
cut off supply or effective demand is adversely affected 
because of the price rise which might result from un- 
reasonable wage increases.” 


UP-GRADING—Relief from having to figure prices 
by the zones or other particulars, as important as that 
is, is minor to the saving of the market from the 
up-graders. They have the effrontery to say that they 
are packing no standards, nothing under extra-Stan- 
dards, but what they mean is that they have no goods 
to offer below the extra standard prices! This is not 
going to do the canned foods market any good. It 
makes no difference what the product, if they are 
going to offer standards as extra standards, and better, 
all the good-will that has been so laboriously worked 
up for canned foods, will be largely if not entirely 
wiped out. You can just hear people asking: “This 
an extra standard?” The retailer replies, yes, that is 


why the price is what it is. Remember what Abraham 
Lincoln once said: “You can fool some people all of the 
time, all of the people sometimes; but you can’t {ool 
all of the people all the time.” 


Over the years we have worked hard to build up 
quality packing in this industry as the only way to 
insure public approval and acceptance, but the public 
is not so dumb as to think that every pound of any 
product, whether of field or tree, is better than the 
average; or again that the canners take only the finer 
qualities, discarding that part of the crops which used 
to be called standards. They have always been will- 
ing to pay the price for the higher grades, but by the 
same token they expected to buy the average or stan- 
dard grades which they wish to use for recooking, at 
lower prices; and they will not believe you when you 
say “we pack no standards”. “Deceit wins not more 
than honesty,” and Shakespeare was right, as he knew 
human nature. 


Stop this idiotic nonsense and get back to honesty. 
The canning industry, and canned foods, will go on 
for generations after the short-sighted and deceitful 
have passed away. It was building splendidly upon 
an honesty basis (because the can must be bought as a 
“pig-in-a-poke,” sight unseen) and the industry was 
busy rearranging its labels to tell the buying public 
this, and striving to build up this feeling of confidence. 
Those who are guilty of misrepresenting it now have 
done the industry a grevious harm. All hands will 
have to get behind the effort to wipe out this wrong 
impression, and to bring back the truth. It is a great 
misfortune that anything of the kind was ever per- 
mitted to creep in, and those guilty of it ought to be 
ostracised, and driven out of the industry, whether 
producers, brokers or distributors. They are no friends 
of the canned foods industry. But the industry must 
protect itself, and we know it will. 


0-1 IN CONSENT DECREE and closures and 


in the leasing of 


fendant is prohibited from tying-in the 


Attorney General Tom C. Clark has 
announced that a consent judgment elim- 
inating restraints in the glass container 
industry was entered Sept. 18 in the 
United States District Court at San 
Francisco against the Owens-Illinois 
Glass Company. 

The consent judgment, it was pointed 
out by Wendell Berge, Assistant Attor- 
ney General in charge of the Antitrust 
Division, deals with the activities of the 
Owens - Illinois Glass Company in the 
manufacture and sale of glass containers 


vacuum-packing machinery used mainly 
in the vacuum-packing of coffee. The com- 
plaint in this case, which was filed on 
April 17, 1946, contained charges that 
the Owens-Illinois Glass Company had 
improperly required the lessees of its 
vacuum-packing machinery to use only 
glass containers and closures which were 
manufactured by it, and not to purchase 
the containers and closures of Owens- 
Illinois’ competitors. Owens-Illinois owns 
the patents covering its vacuum-packing 
machinery. 

Under the consent judgment, the de- 
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use of its vacuum-packing machinery to 
the purchase of its glass container: and 
closures, or from engaging in pra: tices 
which will have a similar effect. The 
decree requires the defendant to |)ense 
at reasonable royalties its patents  elat- 
ing to the vacuum-packing machine: y in- 
volved in this proceedings. In the « vent, 
however, that the judgment is vio’ ated, 
the defendant is required to de: cate 
patents relating to vacuum - packing 


‘machinery under their control t the 


public, royalty-free and without any 
other restriction. 
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PLAY FAIR AND WIN 


Crop failures or damages make canners figure—The job of taking care 
of your distributors and brokers-—They buy the things they need and pay 
the price, but may not like it—Play fair—By BETTER PROFITS 


Human nature being what it is and 
always has been, there can be but little 
new under the sun even after a world- 
devastating conflict such as we thought 
had ended after J-V Day. Some there 
were who felt all mankind would be 
touched with a sincere desire for peace 
on earth and good will toward men. 
Others agreed we would no longer need 
to question men’s actions to learn of 
possible hidden motives. Well, we were 
quite mistaken, were we not? Politicians 
still play politics, power politics, too, the 
rights of small nations look Okeh on 
paper; in actuality, they are but scraps 
of paper, not worth the material on 
which they have been set forth at various 
times. 


Canners are not to be congratulated 
particularly, as to the measure of profit 
and suecess they have enjoyed in the 
past few years. Some day the scales 
will swing the other way, and lean years 
will come as surely as weather plays 
strange antics when crops for canning 
are in the making. It’s all well for a 
canner to estimate his pack at 90,000 
cases, two’s, when he is actually plan- 
ning on canning more nearly 110,000 
cases and assessing his limited over- 


head against 60,000 cases. Of course, 
total fixed expense distributed over 90,- 
000 cases would look a lot better than 
it does when 60,000 cases must carry 


the loud. You don’t make money while 
you are breaking even! 


THE PICTURE 


Faced with poor ripening conditions 


during August, corn canners must again 
be a. realistic as possible. They have 
toc: corners as best they may. What 
can \e more natural than for them to 
anal..e distribution, and conclude they 
will ‘avor a market or two where they 


are .nxious to get distribution in the 
han’ of well-liked jobbers, willing and 
anx! is to secure added supplies in re- 
tur) for this magic: “co-operation”. 
Well it’s all right to operate this way, 
it’s « pedient, to be sure, but what about 
the .ithful broker who is not making 
a gr it deal of money off your account 
duri: » the period of shortages? What 
abou. the already established distrib- 
utor. who are depending on your plant 
for « minimum of supplies at least com- 
para le with those received last season. 
You | ave probably been operating on a 


THE “ANNING TRADE 


1941 or 1942 base shipment plan and 
your steady customers are certainly en- 
titled to all possible consideration. 


We buy the things we want no matter 
how much less we have for other things. 
Make us hungry enough for any canned 
foods, we'll buy them at outrageous 
prices, we'll pay the price asked for any 
article of food but we will not like it! 
Sooner or later, maybe even as soon as 
next season, payrolls will be less, take 
home pay will be less than now, and the 
gravy train will have passed for the 
canner for the time being at least. What 
about the new jobber, or the one you 
have favored over and above the rest 
in order to get a start with him? This 
will be the first year he has played with 
you 100%; you are the newest supplier 
on his list. When the time comes that 
he must restrict his buying, what as- 
surance have you that his loyalty will 
not cool, and that he will feel impelled 
to leave you out of his buying calcula- 
tions? 


Remember, human nature does not 
change and that the foregoing is what 
is very apt to happen. In the meantime, 
some of your older customers will not 
be able to step into the market and 
secure replacements for the supplies for 
which they depended on you. They will 
not be too happy over the matter. In 
the end you will have disturbed the 
pleasant relations existing in the past 
between your office and your older trade, 
and you have not been soon enough in 
the switching of your allegience to these 
newer wholesalers. 


BE FAIR 


Better think twice or even three times 
before departing from what is only good 
common sense procedure, and the allo- 
cation of wanted goods to channels you 
selfishly plan on cultivating. What is 
most important is that you do not cause 
brokerage representatives to feel they 
are being slighted. Oh, I know there 
are dozens of “good” brokers in every 
market, all anxious to have your account, 
but other things being equal, the time- 
tried brokerage representative is the one 
you want. If you have him in each 


. market where you have business, better 


hang onto him at any and all costs; bet- 
ter cater to him a little but above all 
else, be fair. 
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This matter of fairness does not al- 
ways mean only that you must allo- 
cate goods in amounts comparable to 
those you have been supplying cus- 
tomers for the past few years. It also 
means that you must stay clean and 
continue to supply brokerage houses with 
the amounts due them on an equal allo- 
cation basis. I know, it’s very easy to 
succumb to a plausible story told by some 
dealer anxious to secure supplies at any 
cost. They can paint a very pretty 
word picture; they can and will prom- 
ise all sorts of unusual co-operation in 
sales in order to get the goods for which 
they are looking. It’s very easy to be- 
lieve these stories, especially if there is 
an opportunity to make a sizeable sale 
and with no brokerage involved. There 
is the extra profit as well as the prom- 
ises of added co-operation in future 
sales on the part of the favored cus- 
tomer. Better keep a clear conscience, 
stick with your old customers and pay 
brokerage as always on all transactions. 
That is, if you are depending on brokers 
for distribution. 


LOOK TO THE FUTURE 


Probably the most impelling reason 
for sticking to established procedures in 
marketing canned foods is that of being 
as well established as possible to meet 
and overcome any future competition. 
Do you know that even today there are 
large distributors of deep freeze cab- 
inets for home use who are not only 
selling many cabinets to housewives but 
who are also promising that as soon as 
supplies are available to start routes for 
the stocking of these cabinets with 
frozen foods several times weekly. No, 
the future does not hold promise of easy 
selling of canned foods for an indefinite 
period. Sooner than you think, all may 
be changed and easy sales of your can- 
ned foods packs hard to make at a profit. 
When that time comes, you will need 
all the support you can muster. Better 
keep on the right side of established 
brokers and customers. Be fair in all 
you undertake, be fair to your trade and 
representatives and you will help in- 
crease your future sales and profits. 
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MULTIPLE MANAGEMENT Q.E.D 


Multiple management has enabled Mc- 
Cormick and Company, Baltimore spice- 
and-tea house, to breeze through the 
depression and the war and go into the 
postwar era with steadily rising pro- 
duction, sales and dividends, according to 
an article in the current (Sept. 28) Sat- 
urday Evening Post. 


The theory that employees should help 
run industry, in return for work the 
year round at better than union wages 
plus a share in the profits, has been 
so successfully applied by Charles P. 
McCormick for the past 15 years that 
his company today is the largest of its 
kind in the world, John Lear writes in 
“House of a Hundred Bosses.” 


McCormick and Company has three 
employee - manager boards: a junior 
board of directors, a group representing 
the factory and another the sales force, 
the article points out. “To make room 
for all available managerial brains,” 


each board is required to drop three 
members and elect three others twice a 
year. 

Fifteen years ago the company hired 
and fired a third of its employees three 
times a year. Today, the article states, 
the annual turnover is only four work- 
ers in a hundred. Sales have multiplied 
four times since 1932, when the system 
was introduced. Unit costs of produc- 
tions have fallen 20 per cent and divi- 
dends on common stock have increased 
two and a half times. 

All Mr. McCormick’s ideas boil down 
ultimately to his faith in the integrity 
of the workers, the article states. “If 
they know all they should know regard- 
ing the affairs of the business they 
serve,” he says, “there is not the slight- 
est chance for an outsider to convince 
them that the profit motive is unsound 
or that our economic structure should 
be smashed and remade according to 
communistic theories.” 


THE WORLD SUGAR SITUATION 


Present sugar rations in the U. S. will 
be continued at least through 1946, ac- 
cording to this Bureau of Agricultural 
Economics report. Moreover, significant 
increases in rations are not likely until 
the 1946-47 crops are moving in volume 
and actual rations will be dependent on 
the size of those crops. Sugar rations 
in most importing areas, particularly 
war-affected areas, will continue below 
prewar. July 1 stocks this year were 
40 per cent above those of 1945, but 
only about one-half the average of re- 
cent years. Beet sugar stocks on July 1, 
were 50 per cent above last year. This 
accumulation of beet sugar, brought 
about by larger supplies than necessary 
for ration evidence in the normal market- 
ing area for beet sugar, was accom- 
panied by inadequate supplies in many 
Eastern States. Transportation subsi- 
dies have been offered to move beet sugar 
into deficit areas. 

With some recovery expected in sugar 
production in Europe and other war- 
damaged areas, the U. S. probably will 
get more sugar next year. However, 
demand for sugar at price levels only 
moderately above present ceilings prob- 
ably will still far exceed available sup- 
plies. Sugar production in the U. S., 
the West Indies and Europe will be par- 
ticularly important in determining sup- 
plies available to the U. S. Recovery of 
the sugar industry in Java, Philippines, 
and Formosa will be small in 1947... 
Retail sugar prices probably will in- 
crease under terms of the Cuban Pur- 
chase Agreement and the Extended 
Emergency Price Control Act. 


INSECTICIDE MANUFACTURERS 
ADD TO BOARD 


Four additions were announced to the 
board of directors of the Agricultural 
Insecticide and Fungicide Association, 
following its 13th annual meeting in 
Spring Lake, N. J. These are W. C. 
Bennett, president of Phelps Dodge Re- 
fining Corp.; James MecConnon, vice- 
president of MeConnon & Co. of Win- 
ona, Minn.; E. H. Phillips, vice-presi- 
dent in charge of purchasing for Cooper- 
ative G.L.F. Soil Building Service, New 
York, and Fred G. Shaneman of Tacoma, 
Wash., vice-president of Pennsylvania 
Salt Manufacturing Company of Phila- 
delphia, and president of the Company’s 
Washington Division. 

Others on the board are J. Hallam 
Boyd of Commercial Chemical Co., Mem- 
phis; Joseph B. Cary of the Niagara 
Sprayer & Chemical Division of Food 
Machinery Corp.; Harold C. Davies of 
California Spray-Chemical Corp.; Walter 
S. Gavan of American Cyanamid Co.; 
Lea S. Hitchner of New York, executive 
secretary of the association; George F. 
Leonard of Tobacco By-Products & 
Chemical Corp., Louisville, Ky.; Howard 
P. Mansfield of E. I. duPont de Nemours 
& Co., Inc., Wilmington, Del.; Byron P. 
Webster of Chipman Chemical Co., Inc., 
Bound Brook, N. J.; H. DeWitt Whit- 
tlesey of the Sherwin-Williams Co., 
Cleveland. and F. W. Wieder of San 
Francisco Sulphur Co. 

Sixty-six member companies were an- 
nounced at the meeting, recent additions 
including Monsanto Chemical Co., Com- 
mercial Solvents, and Carbide & Carbon 
Chemical Corp. 
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DRY BEANS AND PEAS 
ALLOCATED 


Allocations of dry beans and peas for 
the fourth quarter of 1946 and revised 
allocations for the third quarter were 
announced Sept. 20 by the U. S. Depart- 
ment of Agriculture. 

BEANS—U. S. civilians will receive ap- 
proximately 90 per cent of the allocable 
supply of 8,322,600 bags (100 pounds 
each) of dry beans during the six 
months period July 1 through December 
30, 1946. Of the remaining allocable 
supply the U. S. military and war serv- 
ices have been allocated 293,000 bags, 
U. S. Territories 369,800 bags, and the 
United Kingdom and British Services 
Overseas 225,000 bags. Smaller amounts 
have been allocated to the Philippines, 
Cuba and for other uses. 

Most of the non-civilian allocations 
of dry beans are white beans, though 
some red kidney, small red, and pink 
beans will go to the U. S. military and 
war services and to Puerto Rico and the 
Virgin Islands. Pinto beans are being 
reserved entirely for U. S. civilians. 

PEAS—Most of the allocable supply of 
3,625,400 bags of dry peas has _ been 
allocated for export. The U. S. army 
will receive 2,080,000 bags for relief 
feeding in occupied areas, and the United 
Kingdom zone in Germany will receive 
79,400 bags. The Department stated 
that these allocations for the occupied 
areas are a relatively small part of the 
quantities considered to be necessary in 


’ earrying out objectives in these areas, 


but that allocable supplies are inade- 
quate to make larger quantities avail- 
able for this purpose. 

A contingency reserve of 100,000 bags 
of dry peas has been established in the 
allocations. Supplies from this reserve 
are immediately available to Belgium, 
Sweden, Italy, Greece, China, South 
Africa and Brazil, and to other countries 
where need can be demonstrated. 


PERU AIDS RAISERS OF 
PYRETHRUM 


Cultivation of pyrethrum, an ingredi- 
ent of many commercial insecticides, is 
being encouraged by the Peruvian Gov- 
ernment, according to reports received by 
the Office of International Trade, Deart- 
ment of Commerce. 


In order to diversify the production 
and to facilitate the sale of pyret!rum 
by small producers, the Commission de 
Fomento de Cultivo de Lino y ‘‘tros 
(Flax Commission), has been autho» ized 
to acquire pyrethrum from small ¢ow- 
ers at a base price of 2.50 soles per 
kilogram of flowers (approximately 14.7 
cents per pound). The Flax Commis- 
sion will handle the purchasing o: the 
pyrethrum with its own funds, sel! the 


_product in the market at the best price, 


and grant to the farmer the differ ence 
between the price received and the ‘ixed 
price of 2.50 soles per kilogram. 
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FREEZER STORAGE LIMITATIONS 
EASED 


‘he provisions of War Food Order 111 
which placed ceilings on inventories of 
frozen foods in storage have been sus- 
pended by the U. S. Department of Agri- 
culiure. The suspension became effec- 
tive at 12:01 A.M., September 21. 

Other provisions of the order, such as 
the 10-month-limit on refrigerated hold- 
ings, exclusion from storage of foods 
not needing refrigeration, limits on res- 
ervation of space, and restrictions on 
storage of offal items in freezers, remain 
in effect. 

The freezer storage situation remains 
tight, and continued enforcement of 
other WFO 111 provisions, such as the 
10-month-limit on cold storage, is neces- 
sary in order to provide freezing facil- 
ities for the new food crops. 


DOLE INTRODUCING FROZEN 
PINEAPPLE 


For the first time Hawaiian Pine- 
apple Company is introducing Dole froz- 
en pineapple chunks in two test markets 
during the month of September. Se- 
lected for the tests are Newark, New 
Jersey and Reno, Nevada. Freezing ex- 
periments have been conducted for some 
time in Honolulu and the frozen chunks 
are said to be consistent with the high 
quality standards maintained by the 
company’s canned products. Samples of 
new frozen chunks are not yet avail- 
able to many firms who would like to 
see the new package, due largely to pack- 
ing and shipping difficulties. Frozen 
chunks are packed in one pound cartons, 
24 packages to the case. Production of 
the frozen item is being limited during 
the introductory period to the require- 
ments of the test markets and the extent 
of future production will depend upon 
the -esults of the test. 


NEW INSECTICIDE DISCOVERED 
IN COSTA RICA 


new insecticide, Segurol 80-33, said 
to ).ve more rapid action than DDT but 
not he lasting effectiveness, has recently 
bee: developed in Costa Rica, according 
to » ports received by the Office of Inter- 
nat nal Trade, Department of Com- 
me'e, On the basis of the tests per- 
for ed, Segurol reportedly has no harm- 
ful effect on warm-blooded animals, 
but ts uses are limited because of bad 
odo and staining effect. It has been 
fou | effective against grasshoppers, one 
of | e greatest pests in Costa Rica. 

*-curol comes from a plant called 
co: olillo,” known in the United States 
as ‘ut grass. Because of widespread 
dist bution of the plant, the insecticide 
can >be produced in Costa Rica at low 


FREEZERS CHANGE DATES 


The date of the Frozen Food Industry 
Convention and Exposition, to be held 
in San Francisco, has been changed to 
the week of March 16, 1947, according 
to the National Association of Frozen 
Food Packers. The change of date be- 
came necessary to assure ample facili- 
ties and space for all segments of the 
industry. With the change in date, there 
is little doubt but what everybody can 
be accommodated. 

Response to a questionnaire on attend- 
ance plans indicates that packers, brok- 
ers, distributors, chain store representa- 
tives, equipment manufacturers and sup- 
pliers will be present en masse. The 
idea of having a convention exclusively 
for the frozen food industry has met 
with such an enthusiastic response that 
the San Francisco meeting is certain to 
be a memorable occasion, the Association 
reports. Full details on the handling of 
hotel reservations have been promised 


at an early date. Meantime, anyone in 
the industry planning to attend the Con- 
vention, who has not previously given 
notification should advise the National 
Association of Frozen Food Packers, 
1415 K Street, N.W., Washington, D. C. 


The Committee in charge of Conven- 
tion arrangements is as follows: Chair- 
man, E. J. White, Western Frozen Foods 
Co., Inc., San Francisco, Calif.; H. A. 
Carpenter, Olney & Carpenter, Inc., Wol- 
cott, N. Y.; Carl Kolb, Birds Eye-Snider, 
Inc., New York, N. Y.; F. J. Becker, 
Gresham Berry Browers, Gresham, Ore.; 
Ed Watson, Pictsweet Foods, Inc., Mt. 
Vernon, Wash.; S. A. Moffett, S. A. Mof- 
fett Co., Seattle, Wash.; Joseph Braden, 
Richmond-Chase Co., San Jose, Calif.; 
Marion T. Fannaly, Marion T. Fannaly, 
Ine., Ponchatoula, La.; and C. Courtney 
Seabrook, Deerfield Packing Corp., 
Bridgeton, N. J. 


ATLANTIC CITY FOOD SHOW 
PLANNED 


One of the largest grocery manufac- 
turer exhibits in food trade history is 
planned in January at Atlantic City dur- 
ing convention week. Arrangements 
have been completed for the staging of 
the Food Industry Exposition on the 
Steel Pier during the period of January 
19-22 inclusive. The event has been 
planned as a means of contact between 
manufacturers and processors with the 
thousands of wholesale grocers, chain 
store and super market buyers who will 
attend the annual food industry meet- 
ings from every section of the United 
States. 


For many years those attending the 
annual industry get-together have com- 
plained of the inability to make sufficient 
business contacts during the limited time 
of the trade meetings. The Food In- 
dustry Exposition is intended to solve 
this problem by making it possible for 
the volume grocery buyers of the United 
States to meet with processors and man- 
ufacturers at a central point wherein 
will be displayed numerous products of 
increased profit possibilities along with 
educational exhibits pertaining to the 
industry. 


The exposition will feature new or un- 
usual products available for distribu- 
tion in the grocery industry. A special 
department has been set aside for dis- 
plays of Frozen Foods. In another sec- 
tion of the Steel Pier canners and pro- 
cessors exhibiting products to grocery 
buyers will arrange for cutting and 
sampling, Large displays of store equip- 
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ment, vital to the operation of super 
markets, chain stores, and other retail 
outlets, will comprise another important 
factor of the exhibit. 


The Food Industry Exposition will 
time its daily sessions so as not to con- 
flict with the meeting hours of the 
various trade conventions in session at 
Atlantic City during the week. 

The Exposition will be staged under 
the direction of David M. Sloane of In- 
dustrial Promotion, Inc., 41 Park Row, 
New York City. Mr. Sloane was for- 
merly food department advertising man- 
ager of the New York Journal of Com- 
merce. Prior to his association with the 
Journal of Commerce he was director of 
information of the National Association 
of Retail Grocers, and held a number of 
posts in the wholesale grocery and vol- 
untary group fields. 


RICE PRODUCTION UP 


A 10 per cent increase in world rice 
production for 1946-47 compared with 
last season is forecast by the Depart- 
ment of Agriculture’s Office of Foreign 
Agricultural Relations. The world crop 
nevertheless will be only 90 to 95 per 
cent of prewar. The decrease in 1946- 
47 production compared with prewar — 
probably will result in a continued crit- 
ical rice shortage during 1947 in most 
countries. Exportable supplies from the 
1946-47 world rice harvest may show a 
small increase over those of last season, 
which were only 25% of the prewar aver- 
age. Rice stocks also now are at an 
extremely low level, particularly in the 
heavy importing and consuming coun- 
tries, 
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GRAMS INTEREST 


HOWARD GRIFFIN RETURNS 


Howard J. Griffin, who recently re- 
signed from the Fruit and Vegetable 
Branch of the Department of Agricul- 
ture, has rejoined the sales staff of Hunt- 
ley Manufacturing Company and will 
cover the Philadelphia, Baltimore and 
Norfolk areas. Through his former con- 
nections with Huntley, Mr. Griffin has 
very wide acquaintance in the territory. 
In addition to the Huntley line he will 
also handle insulation materials for an- 
other firm. He will maintain offices at 
6358 Woodbine Avenue, Philadelphia, 
Pennsylvania. 


AHP APPROVES TWO-FOR-ONE 
SPLIT 


The proposal of the Board of Direc- 
tors of American Home Products Cor- 
poration to split the company’s stock 
on the basis of two additional shares 
for each share held was ratified at a 
special meeting of the stockholders held 
recently at Wilmington, Delaware. As 
presently planned, these additional 
shares will be mailed on November 1, 
1946 to stockholders of record October 
14, 1946. After the proposed distribution 
has been effected, the corporation will 
have 3,858,585 shares issued and out- 
standing, with an authorized capitaliza- 
tion of 5,000,000 shares of $1 par value. 

This action by the stockholders fol- 
lows the recent stock offering to the 
holders of its capital stock, whereby ap- 
proximately ten million dollars was added 
to the company’s working capital. 


NCA RECIPE BOOK 


The National Canners Association has 
distributed to members copies of the new 
“Canned Foods Recipes for Serving 50,” 
the latest recipe book of the Associa- 
tion’s Home Economics Division. The 
recipes contained in the new book were 
developed and tested by trained college 
people under grants provided by NCA. 
The foods tested were served in cafe- 
teria, dormitory and dining room food 
services to assure palatability and prac- 
ticability. The major portion of the 
recipes in the new book were developed 
at the University of Washington. 


SOUTH FLORIDA DATE 


To coincide with the Florida Canners 
meeting at Daytona Beach October 10, 
11 and 12, the South Florida Canners 
Association will also meet at Daytona 
Beach on October 11, President Bechhold 
has announced. 
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ARTHUR DORRANCE DEAD 


Arthur C. Dorrance, President of the 
Campbell Soup Company, died Sept. 2fl 
at his home, “Leahurst,’” in Ardmore, 
Pa., after a brief illness. 

Mr. Dorrance, 53, was born in Bris- 
tol, Pa., June 21, 1893. He prepared 
for college at Episcopal Academy, Phila- 
delphia, and after graduating from there 
in 1910, he attended the Massachusetts 
Institute of Technology from which he 
was graduated in 1914 with a degree in 
Chemical Engineering. 

During his college term vacations Mr. 
Dorrance worked in various production 
departments of Campbell Soup Company, 
then headed by his brother, John T. Dor- 
rance, these being the first steps in train- 
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ing him for the business he was later 
to manage. He joined the company im- 
mediately upon graduation from M.I.T. 
and worked in its plants in Camden, N. J. 

After approximately two years in the 
Camden plant, Mr. Dorrance was trans- 
ferred to one of the company’s subsidi- 
aries, Franco-American Food Company 
in Jersey City, N. J., of which he became 
President in 1917. Volunteering for serv- 
ice in the Army at the outbreak of 
World War I, he was assigned to Coast 
Artillery Corps, discharged at the war’s 
end as a Captain and awarded the rank 
of Major in the Reserve Corps. In 1918 
Mr. Dorrance married Elsie Allan Ross, 
daughter of Mr. and Mrs. John Ross of 
England. 

Returning to the Campbell Soup Com- 
pany, Mr. Dorrance became Assistant 
General Manager in 1923 and General 
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Manager in 1928. Following the death 
of Dr. John T. Dorrance, Arthur C. was 
elected President of the company in 
1930. 

Mr. Dorrance was a staunch Episco- 
palian, and a member of the Vestry of 
the Church of the Redeemer, Bryn 
Mawr, Pa. He was a member of the 
American Legion and the Sigma Alpha 
Epsilon Fraternity. His clubs included 
the Racquet Club (Philadelphia), Rit- 
tenhouse, Merion Cricket, Gulph Mills, 
Fishers Island, Chicago Club and the 
Technology Club. Since 1930 he had 
served as a member of the Administra- 
tive Council of the National Canners 
Association. 

Survivors are his wife, Elsie Ross 
Dorrance; children, Arthur Calbraith, 
Jr. and David Ross Dorrance; sisters, 
Mrs. Stuart Dorrance Blake of New 
York City and Mrs. Roy Dudley of 
Brooklyn; brother, Dr. George Morris 
Dorrance of Philadelphia. 


NEW YORK DATES 


At a meeting of the Board of Diree- 
tors of the Association of New York 
State Canners on September 19 it was 
decided to hold the 61st Annual Meet- 
ing of the Association at the Hotel Stat- 
ler in Buffalo on Thursday and Friday, 
December 12 and 13. 


CHANGE IN DATES 


The correct dates for the Annual Meet- 
ing of the Tennessee-Kentucky Canners 
Association are February 10 and 11, 
1947, and not February 11 and 12, as 
originally reported. The convention will 
be held at the Andrew Jackson Hotel in 
Nashville, Tennessee. 


WOODY MEYER MOVES 


E, A. (Woody) Meyer has moved 
from his old office in Room 2051 South 
Building to Room 231-W in the U. S. 
Department of Agriculture Administra- 
tion Building. This is just across the 
street from the South Building. 


BUCKNER MOVES 


Guy O. Buckner & Company, Hous‘on, 
Texas food brokers, have moved into new 
offices in the Union National Bank Build- 
ing. 


SCHAIBLE SUCCEEDS FENN 


K. W. Schaible has succeeded Leor ard 
S. Fenn as Acting Chief of the Vege- 
table Marketing Division of the U. S. 


Department of Agriculture’s Fruit and 


Vegetable Branch. Mr. Fenn has re- 
turned to the branch’s Processed Pvod- 
ucts Standardization and Inspection LD ivi- 
sion as Assistant Chief. 
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REUSSWIG REWARDED FOR 
PROCUREMENT SERVICE 


k. Norton Reusswig, a partner in the 
firm of Lestrade Bros., food brokers of 
New York City, has been presented with 
the Exceptional Civilian Service Decor- 
ation, the highest award the War De- 
partment may give to a civilian mem- 
ber of the department, for his service 
as Chief Procurement Specialist with the 
Office of The Quartermaster General 
fron July 1943 to December 1945. In 
this capacity he was in charge of the 
Coordinated Buying Program on canned 
fruits and vegetables. This program was 
an outstanding accomplishment in food 
procurement during the war period, sup- 
plying the needs of the Army and in 
addition, purchasing for the Navy, Mar- 
ine Corps, Veterans’ Administration, 
War Food Administration, War Shipping 
Administration, and the Panama Rail- 
road Company. Purchases involved ap- 
proximately 700,000,000 dozen cans of 
fruits and vegetables. 


The medal was presented to Mr. Reuss- 
wig Sept. 23 by Colonel Herbert A. Gard- 
ner, Commanding Officer of the Army 
Quartermaster Purchasing Office at 111 
East 16th St., New York. 


WEATHER HURTS PICKLE CROP 


Unusual dry weather and frost around 
the Labor Day weekend seriously de- 
pleted the 1946 pickle crop. Reports 
from salting stations in the field show 
the yield will be well below the 9 mil- 
lion bushel bumper crop expected. 


WIND STORM DAMAGE 


The William H. Valliant & Brother 
cannery at Bellevue, Maryland was dam- 
aged so severely by a wind storm recently 
that rebuilding of the plant is not con- 
templated and the machinery and equip- 
ment will be offered for sale. 


A & P GUILTY 


Federal Judge Lindley last week-end 
hanced down a decision that the A & P, 
defe-dants in the Government’s criminal 
anti-‘rust prosecution suit in the Illinois 
Dist: ict Court, are guilty of violations of 
the sherman Anti-Trust Act. The court’s 
decision was 117 pages long and in book- 
let form, 


C-RBER PROMOTES HUDSON 


Din Gerber, president of Gerber Prod- 
ucts Jo., announces the appointment of 
Will 1m U. Hudson, vice-president in 
chai -c of the company’s western division 
oper. ions, as vice-president in charge 
of » production operations. Mr. Hud- 
son, who will make his headquarters at 
Oak nd, Calif., will assume responsibil- 
ity or the coordination of all produc- 
tion .f the company’s canneries, located 
at O.kland and Fremont, Mich. 


FRANK SHOOK RECUPERATING 


Frank Shook, Treasurer of the Tri- 
State Packers Association, is recuperat- 
ing from a strained back which occurred 
when he slipped while playing golf re- 
cently. 


JOINS SERGEANT CO. 


Don F. Griffin, well known in the Chi- 
cago market, joins Ernest Sergeant & 
Co., canned foods brokers of that city, 
as of October 1. 


PLANTS UNDER FEDERAL 
INSPECTION 

The most recent list of plants ap- 
proved to pack processed fruits and vege- 
tables under the Continuous Inspection 
Service of the Department of Agricul- 
ture now totals 63 firms operating 112 
plants ranging from Maine to Florida 
and from Maryland to California. 


GRAHAM ADAMS RESIGNS 


Graham Adams, President and Secre- 
tary of the National Dehydrators Asso- 
ciation, will resign these positions as 
of September 30 to return to the invest- 
ment banking business on Wall Street. 
He will be succeeded at NDA by George 
E. Siebel of Little & Company, Chicago. 


FIRM NAME CHANGED 


John H. Pritchett Co., Winston-Salem, 
N. C. food brokers, have changed their 
firm name to John H. Pritchett Co., Inc. 


FOX HEADS MATHIESON BOARD 


Abijah U. Fox, recently returned from 
Europe where he served as Deputy Direc- 
tor of the Finance Division of the U. S. 
Military Government in Germany, has 
been elected Chairman of the Board of 
Directors of the Mathieson Alkali Works, 
New York City. 


A NEW COOLER 


The first unit in their new line of food 
processing equipment to be announced 
by Chain Belt Company of Milwaukee, 
is the Rex Thermo-Roto. 

For such products as tomato juice, 
fruit juices, soups, etc., the Rex Thermo- 
Roto provides an ideal tool for the last 
important operation in commercial can- 
ning ... cooling the sealed can after 
the heat process. 

The Thermo-Roto achieves remarkable 
heat transfer efficiency through the agi- 
tating of the container contents. The 
process consists of very rapidly rotating 
the cans, partially submerged in a coun- 
terflow of cooling water. This action cre- 
ates a turbulence of the can contents, 
as the cans progress through the ma- 
chine so that fresh portions of the con- 
tents are constantly brought in contact 
with the container wall. 
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It is claimed that the extremely short 
cooling cycle (3 to 5 minutes), and the 
continuous method of operation results 
in savings of time, man hours of labor, 
water consumption, and plant space. The 
swift, thorough cooling of can contents 
checks the action of prolonged high tem- 
perature and over cooking, thus preserv- 
ing the texture, color and taste of the 
product. 

The Rex Thermo-Roto can also be 
adapted to the heat processing of liquid 
acid foods. The temperature of can con- 
tents can be quickly raised to a range 
of 205 to 208 degrees Fahrenheit, usually 
within a normal cycle of 3 to 5 minutes. 
The machine may also be had with two 
decks—the upper deck as a heater, and 
the lower as a cooler, or both decks serv- 
ing the same purpose. 
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GLASS LEADERS AWARDED 
MEDAL FOR MERIT 


Three leaders in the glass industry, 
all top executives of companies with 
headquarters in Toledo, are among 15 
civilians honored by President Truman 
by being awarded the Medal for Merit 
at ceremonies in Washington on Thurs- 
day, Sept. 19. 

They are William E. Levis, chairman 
of the board of Owens-Illinois Glass Co.; 
John D. Biggers, president of Libbey- 
Owens-Ford Glass Co.; and Harold 
Boeschenstein, president of Owens-Corn- 
ing Fiberglas Corp. 

The medal, the highest civilian award 
for service to the nation in war, was 
presented by Secretary of War Patter- 
son, acting for President Truman. The 
ceremony was at a luncheon in the May- 
flower Hotel in Washington. 

The three glass industry executives 
served on the War Production Board and 
its predecessor, Office of Production Man- 
agement, on separate assignments. 

Mr. Levis was appointed special assis- 
tant to the Chairman of the War Pro- 
duction Board in 1941 after having 
served as a member of the Production 
Planning Board of the Office of Produc- 
tion Management (OPM). 

Mr. Biggers was Director of the Divi- 
sion of Production, Office of Production 
Management, and later special Minister 
to Great Britain to coordinate American 
and British war production. He served 
as chief deputy to General William S. 
Knudsen when the war production pro- 
gram started in 1940. 

Mr. Boeschenstein saw service with 
WPB as Director of Controlled Mate- 
rials Plan; Director of Materials and 
Components Distribution Bureau; Act- 
ing Director of the Forest Products Bu- 
reau, and Vice-Chairman for Operations. 


NEW YORK CANNER DIES 


Richard Bewley, founder of the Lock- 
port (N. Y.) Canning Company, died of 
a heart attack on September 17 at his 
home in Lockport. Until about five years 
ago Mr. Bewley had been active in the 
canning industry since 1900. He is sur- 
vived by his wife and six children; one 
son, George, now operates the Lockport 
Canning Company. Two brothers, Wil- 
liam and George C., and a sister, Mrs. 
C. Irving Fisher, also survive. 


STOP AND SHOP 


Stockholders of the Economy Grocery 
Stores Corporation of Boston, Massa- 
chusetts have approved a change in the 
name of the corporation to “Stop and 
Shop, Incorporated”. Strictly a New 
England enterprise, the corporation has 
retail food stores located in Eastern 
Massachusetts, the Springfield area and 
at Hartford, Connecticut. These stores 
are serviced by two warehouses, one in 
Boston and the other in Springfield. 
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WEST COAST NOTES 


NEW PRODUCT SCORES—Parrott & Co., 
San Francisco, Calif., advise that can- 
ned jellied consomme and_ spaghetti 
sauce, recently added to the lines of 
the American Kitchen Products Co., 
Ozone Park, N. Y., are off to a fine start 
on the Pacific Coast, the initial busi- 
ness booked being well above expecta- 
tions. These items are being offered 
under the familiar Steero brand. 


THE FISHERIES—The establishment of 
an assistant Secretary of State to han- 
dle international fishing problems was 
discussed before the Pacific Coast Board 
of International Relations at a meeting 
held in San Francisco, Calif. The fish- 
ing industry of California, Oregon and 
Washington was represented at the 
meeting and the desirability of interna- 
tional agreements for bait taking, fish- 
eries and port facilities was discussed. 
The opening of the immense South Paci- 
fic area, formerly mandated to Japan, 
to tuna fishing under international agree- 
ment, was urged. 


STOCK OFFER SOLD—Hunt Foods, Inc., 
Los Angeles, Calif., has sold privately a 
new issue of $4,000,000 of 3% per cent 
15-year sinking fund Series B deben- 
tures, the proceeds being added to the 
firm’s working capital. 


CONSOLIDATION—The Sylmar Packing 
Company has purchased the Pacific Olive 
Products Corp., headed by Charles Or- 
lando, with a plant at Corning, Calif. 


SALES DOWN—S & W Fine Foods, Inc., 
San Francisco, Calif., reports sales of 
$6,302,702 in the quarter ended July 31, 
compared with $8,210,927 in the pre- 
ceding quarter. During the preceding 
fiscal year quarterly sales averaged $7,- 
679,640. 


NEW OLIVE PLANT—The Matmor Olive 
Co., Inc. has arranged to erect an olive 
receiving station at Oroville, Calif. at a 
cost of $40,000. 


THE CIO PROTESTS— The California 
State CIO Council has filed a formal 
protest with the National Labor Rela- 
tions Board, challenging the validity of 
the August election to determine the 
collective bargaining agent for cannery 
workers in Northern California. It con- 
tended that the election was held while 
management and the AFL Teamsters’ 
Union were carrying out an illegal agree- 
ment which the board had ordered them 
not to enter. 


PACIFIC FISHERIES MEETING 


The Thirty-third Annual Convention 
of the Association of Pacific Fisheries 
will be held at the Olympic Hotel, Seat- 
tle, Washington, on Tuesday, November 
19. 


THE CANNING TRADE 


CALENDAR OF EVENTS 


OCTOBER 10-12, 1946—Fifteenth An- 
nual Meeting, Florida Canners Associa- 
tion, Sheraton-Plaza Hotel, Daytona 
Beach, Fla. 

OCTOBER 11, 1946— South Florida 
Canners Association, Daytona Beach, 
Fla. 


OCTOBER 17-19, 1946—Annual Meet- 
ing, National Association of Food Chains, 
Drake Hotel, Chicago, Il. 

OCTOBER 25, 1946—Fall Meeting, 
National Pickle Packers Association, 
Bismarck Hotel, Chicago, Il. 

OCTOBER 25-26, 1946—Annual Con- 
vention, Texas Canners Association, 
Driscoll and Plaza Hotels, Corpus 
Christi, Tex. 

OCTOBER 28, 1946—National Food 
Exposition, Grand Central Palace, New 
York, N. Y. 


NOVEMBER 3-7, 1946—Annual Con- 
vention, Super Market Institute, Hotel 
Stevens, Chicago, IIl. 

NOVEMBER 8, 1946—Annual Fall 
Meeting, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 

NOVEMBER 11-12, 1946— Annual 
Convention, Wisconsin Canners Associa- 
tion, Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 15, 1946—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 19, 1946—33rd Annual 
Convention, Association of Pacific Fish- 


‘ eries, Olympic Hotel, Seattle, Wash. 


NOVEMBER 21-22, 1946 — Annual 
Meeting, Pennsylvania Canners Associa- 
tion, Yorktowne Hotel, York, Pa. 

NOVEMBER 21-22, 1946—Fall Meet- 
ing, Indiana Canners Association, Clay- 
pool Hotel, Indianapolis, Ind. 


DECEMBER 4-5, 1946—Fall Meeting, 
Tri-State Packers Association, Benjamin 
Franklin Hotel, Philadelphia, Pa. 

DECEMBER 6-7, 1946—Annual Meet- 
ing, Iowa-Nebraska Canners Association, 
Hotel Fort Des Moines, Des Moines, 
Iowa. 


DECEMBER 10-11, 1946 — Annual 
Meeting, Ohio Canners_ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 

DECEMBER 12-13, 1946—61st An- 
nual Meeting, Association of New York 
State Canners, Inc., Hotel Statler, buf- 
falo, N. Y. 

JANUARY 12, 1947—Annual ing, 


National Food Brokers Association, At- 
lantic City, N. J. 


JANUARY 19-23, 1947—Annual Con- 
vention, National Canners Associaiion, 
Atlantic City, N. J. 


JANUARY 20-24, 1947—Annual 
hibit and Meeting, Canning Machi?.ery 
& Supplies Association, Atlantic (ity, 


NJ. 


JANUARY 20-23, 1947—Annual Con- 
vention, National - American Wholesale 
Grocers Association, Atlantic City, N. J. 
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KEEP ADEQUATELY INSURED— 


This will help to provide a “cushion” against the 
greater loss resulting from fire today because of 
steadily rising replacement costs of buildings and 
equipment. Likewise, adequate insurance will 
minimize a loss which might otherwise be large 
because of higher market value and increased 


volume of finished stocks. 


“SELECT THE BEST PROTECTION— 


THE “ANNING TRADE 


“Canners Exchange’—with a background of 38 
years specializing in insurance exclusively for food 
processors—-has demonstrated a thorough under- 
standing of the Industry's insurance needs. Each 
year’s experience has helped us to develop im- 
proved coverages, more helpful service, and great- 


er security at a consistently lower cost. 


CANNERS EXCHANGE SUBSCRIBERS 


Lansing 8. Warner, Incorporated 
CHICAGO 54, ILLINOIS 
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THE CONDITION CROPS 


BEANS 


SPRINGDALE, ARK., Sept. 23 — Green 
Beans: Just starting the fall pack. Light 
acreage; light yield. 


DELTA, COLO., Sept. 17—Green or Wax 
Beans: Acreage same as last year; crop 
about normal. 


EAST JORDAN, MICH., Sept. 16—Snap 
Beans: About 75 per cent of estimated 
pack in sight if no more frost for a 
while. Demand heavy. Had three heavy 
frosts in low spots last two weeks and 
several weeks of cool rainy weather. 


ANDERSON, MO., Sept. 23—-Green or wax 
Beans: Weather has been very dry and 
we have scarcely any acreage. Will pack 
a few cars of fall beans. Generally our 
packing season has been rather favor- 
able. 


TOMATOES 


SPRINGDALE, ARK., Sept. 23—Tomatoes: 
Pack 90 per cent completed. Entire pack 
60 per cent of normal. 


DELTA, COLO., Sept. 17— Tomatoes: 
Acreage planted about 15 per cent larg- 
er than 1945; about 40 acres destroyed 
by hail. On acreage left, have only 
about 50 per cent of normal crop due 
to rain and cloudy weather. 


ANDERSON, MO., Sept. 23—Tomatoes: 
Our acreage is probably 150 per cent of 
1945. On account of the dry weather 
crop was very short, although the 
weather has now improved; some light 
rains and darker weather. Will pack, 
we guess, 25 per cent more than last 
year. The quality for the last two weeks 
has been very good. Season will last 
until frost. 


CLYDE, OHIO, Sept. 24—Tomatoes: Crop 
very poor in this section; cold weather 
hurt quantity and quality; the crop 
nearer Toledo is much better. 


MANCHESTER, TENN., Sept. 283—Toma- 
toes: Acreage this season 10 per cent 
less than usual. Yield on early tomatoes 
very low because of blight damage; later 
plantings produced satisfactory crop 
making average yield above normal for 
this section. 


FRUIT 
SPRINGDALE, ARK., Sept. 23 — Grape 
Juice: Pack complete; 50 per cent of 
normal. 


EAST JORDAN, MICH., Sept. 16— Red 
Sour Cherries: Pack was about 10 per 
cent under 1944; quality excellent. Sold 
and shipped out. Prorated 90 per cent 
delivery by buying few from other can- 
ners. Demand remains strong. 


ROMNEY, W. VA., Sept. 22—Apples: Size 
and quality good; color good. Approxi- 
mate increase over last year about 150 
per cent. Some small orchards hurt in 
size by drought, especially where apples 
were not thinned. 


OTHER ITEMS 


DELTA, COLO., Sept. 17—Beets & Car- 
rots: Only a small acreage; yield fair. 

EAST JORDAN, MICH., Sept. 16—Beets: 
About 30 per cent less acreage. Buying 
on grade. Expect as many as last year, 
or nearly so. 

Carrots: About 30 per cent less acre- 
age. Stunted some by early drought but 
could come back. 


CLYDE, OHIO, Sept. 24—Cabbage: Crop 
badly hurt by dry weather; good rains 
will help crop a great deal. Cutting one 
day per week. 


SYRUPS CONDITIONALLY 
FREED 


Under certain conditions set by the 
Office of Price Administration, syrups 
that were brought under rationing on 
August 22, 1946, with issuance of a re- 
definition of “sugar” by the United 
States Department of Agriculture may 
be used, sold or delivered ration free, 
OPA has announced. The action, effec- 
tive September 24, 1946, has been taken 
to alleviate hardship that might be 
caused any person who had such syrups 
on hand on August 22, 1946, and to 
whom no advance notice of the changed 
definition of sugar could be given. 

Industrial and institutional users may 
use these products ration free and with- 
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out being charged for excess inventory 
provided they meet the following require- 
ment: They must report to the appro- 
priate OPA district office on or before 
October 15, 1946, the total amount of 
these products on hand on August 22, 
1946, where it is located and the amount 
of sugar solids it contains. Any amount 
used after August 22, 1946, and prior 
to making the report and any amount 
used after August 22, 1946, and not re- 
ported on or before October 15, 1946, 
will be charged as excess inventory. 

Persons wishing to sell or deliver such 
products ration free will be subject to 
the following requirements: 


(1) They must apply in writing to na- 
tional OPA for permission. 


THE CANNING TRADE 


DECONTROL PROCEDURE 


In response to numerous inquiries re. 
garding procedures to be followed in 
submitted petitions for decontrol of agri- 
cultural commodities currently under 
maximum price regulation, the U. §, 
Department of Agriculture Sept. 24 
issued the following statement: 


1. Who May Petition: Under the pro- 
visions of the Emergency Price Control 
Extension Act, only an official Industry 
Advisory Committee—as appointed by 
the Administrator of the Office of Price 
Administration —can formally petition 
the Secretary of Agriculture for decon- 
trol of an agricultural commodity. Com- 
munications from persons or groups 
other than Industry Advisory Commit- 
tees cannot be viewed as formal peti- 
tions for decontrol under the provisions 
of the Act. (Informal communications 
to the Department of Agriculture are, of 
course, given careful consideration and 
provide additional background informa- 
tion for Department officials.) 


2. Regulations for Filing Petitions: In 
the case of agricultural commodities, pe- 
titions filed by an Industry Advisory 
Committee with the Secretary of Agri- 
culture must be in accordance with regu- 
lations prescribed by him. Detailed regu- 
lations issued by the Secretary of Agri- 
culture were published in the Federal 
Register of August 28 and September 10. 
Under these regulations a petition for 
decontrol filed by an Industry Advisory 


Committee must be based on the grounds 


that supplies are sufficient to meet re- 
quirements. 


3. Appeals from Petitions Denied by 
the Secretary: After an eligible Indus- 
try Advisory Committee has filed a peti- 
tion for decontrol of a commodity the 
Secretary is required to grant or deny 
a petition within 15 days after the peti- 
tion is filed. If the petition is denied 
(in whole or in part), the Advisory 
Committee may request a hearing. The 
request for a hearing must be complied 
with within 10 days, and the petition 
must either be granted or denied by the 
Secretary within 15 days after the hear- 
ing. Should the petition then be denied, 
the Advisory Committee may appeal to 
the Price Decontrol Board any time dur- 
ing 30 days after this denial has been 
made by the Secretary. The decision 
made by the Price Decontrol Board will 
be final. 


(2) In the letter of application they 
will be required to report the same in- 
formation as required above by an in- 
dustrial or institutional user, anc, in 
addition, the names of persons to whom 
they wish to sell or deliver and the 
amounts to be delivered to each per- 
son. OPA will determine the conditions 
under which they may make sale or 
delivery and may restrict the amount 
that any person may receive. 
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A RULE-OF- 
THAT WENT SCIENTIFIC | 


TENDEROMETER—THE TENDERNESS TESTER 


To get an idea of the tenderness of peas, beans, etc., old-timers would 
chew a few, or pinch them... highly inaccurate method for today, 
when your product—and price—depend on KNOWING, not guessing! 

The Tenderometer is the old rule-o’-thumb brought up to date. 
Operation is entirely automatic; the machine even cleans itself be- 
tween tests. The operator makes but one hand movement, and the 
relative tenderness-reading stands before him on the big illuminated 
dial. With the Tenderometer, you KNOW what you're buying, cooking, 
and labeling—and that's a great help in getting the best quality 
and prices! 

Write for FREE Catalog describing most complete 


line of machinery for processing tomatoes, corn, 
peas, beans, fruits, many other products. 


[food [orporation 


SPRAGUE-SELLS DIVISION © Hoopeston, Illinois 


FILLS A NEED OF FANCY TOMATO PACKERS 


Provides Plentiful 
Supply of Seed-Free 
Juice 


® With the Indiana Midget Utility, packers 
of fancy tomatoes can have the juice they 
require—rich, flavorful, seed-free—made 
from usable portions of trimmed tomatoes 
and stock unsuitable forcanning. Also sal- 
vage juice from peeling tables. An easy-to- 
use and effective cost-reducing installation 


for the tomato canning line. 


The \ dget Utility is small and can be 
instolied at most convenient point. The 
Use co: small juice heating unit in connec- 
tion increases efficiency of exhaust. 


The Langsenkamp Line is Complete for 
Tomato, Pumpkin, and Other Fruit and 
Vegetable Products. 


F LANGSENKAMP co REPRESENTATIVES 
the Diant” KING SALES & ENGINEERING CO. 


206 First St., San Francisco, Cal. 
227. 235 E. South St., INDIANAPOLIS 4, IND. | Foo INDUSTRIES ENG. & EQUIP. CO,, 


jon and Washington 
1412 N. W. 14th Ave., Portland, Ore. 


Mountain States 
THE HORSLEY COMPANY 
Box 301, Ogden, Utah 
Northeastern States 
BOUTELL MANUFACTURING CO. 
Rochester, N. Y. 
Tri-States 
TOM McLAY 
P. O. Box 14, Port Deposit, Maryland 
Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 


HQUIPMENT 
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for your cold labeling ‘needs 


These dependable Dewalco Pick- 
Up Gums are available to meet 
every requirement of cold applica- 
tion labeling. Two types, to suit 
your process: 


No. 202 for 32- 60° F. 
No. 207 for 50-105° F, 


Positive — economical — reliable, 
Dewalco Pick-Up Gums average a 
coverage of 170 cases per pound 
of gum, calculated on a basis of 24 
#2 cans to a case. Always readily 
available in stock. 


A. K. ROBINS. 


LOMBARD at CONCORD STREET 
BALTIMORE 2, MARYLAND 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Market Quiet—Canners Waiting To See If 
More Goods Will Be Decontrolled — The 
Situation In Corn and In Tomatoes—Dept. 
of Commerce Expects Record Production 


THE MARKET—Trading is naturally 
quiet as the canners are busy on their 
packs, as a rule, but more particularly 
because they are not forced to sell, as 
formerly was the general condition, pre- 
ferring to wait to see if more canned 
foods are to be decontrolled. That is 
one of the unfortunate things about con- 
trols: if there seems to be any hope that 
controls may be thrown off, most, if not 
all, offerings are withheld. Tuesday of 
the coming week the new list of foods 
in short supply is to be announced (the 
first of each month) and as that time 
approaches all wait to see what’s what. 


coRN—After scaring the industry with 
reports of crop damage, freezing, etc., 
it now turns out, as the pack reaches 
its conclusion, to be a good average pack. 
The increased acreage took up the slack 
caused by the damage. 


Harvey R. Burr, Executive Secretary 
of Corn Canners Service Bureau, in his 
latest report to his members, summarizes 
it thus: 

“From the above reports it is appar- 
ent that the overall increase in planted 
acreage has just about offset the low 
yields due to frost and dry weather 
damage in certain areas and that the 
total pack will evidently be close to 
that of last year. 


“Unconfirmed reports and ‘grapevine’ 
rumors indicate that the pack is con- 
sidered to be of sufficient size to justify 
decontrol October 1st. One rumor says: 
‘It will be announced at that time,’ an- 
other says: ‘The decision has been made’ 
and still another from an authoritative 
source says ‘The door is open in Wash- 
ington for decontrol on October ist, pro- 
vided the industry can present the facts 
that will justify such action in the minds 
of those in the Department of Agricul- 
ture who will make the decision.’ ” 


TOMATOES—More interest centers on 
the tomato pack of this year, and the 
hopeful distributors are not pleased with 
announcements of the ending of the 
season in first one section and then an- 
other. We felt that tomato growers and 
canners would take full advantage of 
every opportunity to increase the out- 
put, and they are doing so, but, while 
the season is not over, and if luck per- 


sists may go on for some weeks yet, the 
picture is not brightening. The lower 
Peninsula and Eastern Virginia report 
being through, but as we move north 
the pack is turning out better, New Jer- 
sey getting nice yields and using them 
all. The hopes of the country center 
upon the central west, especially Indi- 
ana, where the crop is in good condi- 
tion, and the canners are put to their 
limit to handle yields. The surprise, to 
us, is that the Ozarks have been hard 
hit, and cannot be counted upon for 
their usual good contributions. That 
region has suffered heavily from adverse 
weather conditions all season. 

The northern part of the Ohio Valley 
was expected to have a good tomato 
crop, and it has, but so also it would 
seem the rest of that fertile territory 
has good tomato crops. When strikes 
struck Pittsburgh, the H. J. Heinz Co. 
is reported to have shifted 100,000 bu. 
of tomatoes intended for the home plant, 
to some of its branch plants. 


PRICES—It takes “A Philadelphia Law- 
yer” to figure out the prices according 
to the areas of production, but on the 
average they would seem to figure out 
as about like this: Tomatoes: Standards 
24s $1.89, 10s $6.20; Extra Standards 
2\4s $2.15, 10s $7.15; Fancies 2%s $2.28, 
10s $7.64. These, incidentally, are the 
prices which the California tomato can- 
ners are asking for their very good 
sized output, as you will see under that 
market report in this issue. 

Elsewhere in this issue, you will find 
other prices on other products. 


FROM WISCONSIN—“Whole Beans, like 
Fancy 2 sieve Alaska Peas, are a pain in 
the neck to us. We didn’t get more than 
we can eat ourselves, so naturally every- 
one wants these two precious items. 
We’re sorry, but about the only way we 
can give you any is to invite you over 
for dinner. 

“In spite of perfect warm weather, 
Green and Wax Beans are done, even in 
Southern Wisconsin where the frost 
didn’t hit. They don’t yield indefinitely 
even under ideal conditions and we were 
far from the ideal this year. Besides, 
the few there are on the bushes can’t 
be picked. The kids have gone back to 
school. 

“Gillett, Coleman, and Green Bay will 
finish corn at the end of this week or 
early next week. Rockfield will have a 
longer run with yields slightly im- 
proved.” 


THE CANNING TRADE 


ENCOURAGING?—For encouragement on 
the entire canned foods outlook, turn to 
the Department of Commerce, Bureau 
of Census (and which invariably knows 
what it is talking about). They say: 


“CANNED FOOD PRODUCTION AT RECORD 
RATE—With the July pack amounting to 
60 million cases, production of canned 
fruits, vegetables, juices, and baby foods 
for the first seven months of the year 
is at a record rate and bids fair to 
exceed 475 million cases for the year 
as a whole, according to an announce- 
ment Sept. 20 by Director J. C. Capt 
of the Bureau of the Census. Produc- 
tion to date this year has already (July 
31) reached 214 million cases, which is 
33 per cent higher than for the cor- 
responding period of last year—a year in 
which the record production of 400 mil- 
lion cases was attained. Foremost among 
the items packed during the month were 
27 million cases of peas and 8 million 
cases of apricots. 


“SHIPMENTS EASE OFF—Packer-whole- 
saler shipments of canned fruits, juices, 


_vegetables, and baby foods to civilian 


channels during July amounted to 27.5 
million cases, representing the first time 
this year that monthly shipments have 
fallen below the 30 million-case mark. 
A seasonal decline usually occurs in 
July, however, and this year uncertain- 
ties regarding price controls may have 
contributed to the decrease. July ship- 
ments were considerably higher than 
those made in July of previous years. 

“From beginning of pack season to 
August 1 canners and wholesalers have 
moved 51 million cases of citrus juices— 
40 per cent more than was shipped in 
the same period a year earlier. 


“DISTRIBUTORS’ STOCKS INCREASE— otal 
stocks held by packers and wholesale 
distributors stood at 127 million cases 
on August 1 compared with 96 million 
a month earlier and with 112 million a 
year ago. Packers’ stocks were about the 
same as last year while wholesalers’ in- 
ventories were up 17 million cases. 

“These and other facts on produc..on, 
available supplies, and civilian shipm«nts 
of 56 canned fruit, juice, vegetable, and 
baby food items are presented in a re) ort 
issued by the Bureau of the Census. 


' Copies of the report may be obta ned 


from Room 1510, Commerce Building, or 
on request to the Bureau of the Cens us.” 
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TOMATO and CITRUS 


JUICE FILLER 


Used by leading Manufacturers 
for filling Tomato and Citrus 
Juice, also 


Tomato Pulp and Puree, Clear Soups etc. 
For syruping 


Fruits, String Beans, Beets, etc. 


Has no air vent stems to damage fruit. Designed for high 


speed. 


Belt drive or direct connected. Fills absolutely 


accurate. NoCan No Fill. Rapid Valve. Built in three 
sizes: Eight Valve, Twelve Valve and Sixteen Valve. 


Prices on request. 


AYARS MACHINE CoO., Salem, New Jersey 


FOR RENT or SALE 


BEDDING EQUIPMENT 


for housing extra labor 
COTS « DOUBLE-DECK BUNKS 
MATTRESSES «+ BLANKETS « LINENS 


INTERSTATE BEDDING COMPANY 


Phone: Chesapeake 4660 
1234 W. Kinzie Street, CHICAGO, ILLINOIS 


MORRAL CORN CUTTER 


Either Single or Double Cut 


MC2RAL COMBINATION 

CUTTER 
EF.» Whole Grain or 

Cream Style 

MC DOUBLE CORN 

HUSKER 

ith Steel Husking Rolls 

Th» ‘astest and easiest adjusted 
‘achines manufactured 
Vrite for catalog and 
further particulars 


JORRAL BROTHERS, INC., Morral, Ohio 
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On loading platforms, on production lines — SPEEDWAYS is the 
shortest, fastest and cheapest distance between two points! Move boxes, 
cartons, Cases, containers, crates speedily and efficiently. SPEEDWAYS 
are multi-purposed, unlimited in use, cost less to install — less to use! 


pe FLEXIBLE WHEEL ARRANGEMENT OF 
_, STANDARD MODELS 


SPEEDWAYS 3 standard widths (12” 15” - 18”) 
prompt with 6, 8, or 10 wheels per ft. — can handle 90% 
delivery. of all cases, boxes, packages, etc. Arrangement of 
Ask for ball bearing wheels can be altered to suit individual 
details. needs. Write for illustrated folder! 


KEEP 'EM ROLLING WITH 
1259 NIAGARA ST. 


“PEE DWAYS> BJFFALO 13, N.Y 


CONVEYORS, INC. 


Represented by experienced Material Handling Equipment Engineers in principal cities. 
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NEW YORK MARKET 


Strikes A Continuing Trouble—Goods For 
Jobbers’ Labels Still Short——Can’t Get 
Enough Canned Tomatoes— What Are 
“Commercial Extra Standards?’ — Stocks 
Withheld Awaiting Decontrol—Peas Moving 
Only In Combinations of Grades—Standard 
Peas Being Exported—Corn Active—Pacific 
Fruits Hampered By Lack of Freight Facili- 
ties — Apricots Arriving — Shrimp Canners 
Stymied By Fresh Shippers and Freezers— 
Salmon Canning Closes In a Rush 


By “New York Stater” 


New York, September 27, 1946. 


THE SITUATION — The long shipping 
strike, which came to an end this week, 
coupled with the protracted truckmen’s 
strike, which has been only partially set- 
tled, has kept the New York canned 
foods trade in a dither in the matter of 
moving in replacement supplies. Dis- 
tributors, nevertheless, are busily en- 
gaged in seeking to make additional com- 
mitments, for later delivery, with the 
objective: the building up of year-end 
holdings of major lines. Most eagerly 
sought, at the moment, are canned toma- 
toes, with canned fish and fancy fruits 
running them a close second. 


THE OUTLOOK—While numerous pre- 
dictions of a sharp slump in business 
are emanating from the wise boys in 
Washington, the trade here can see no 
near-term prospects indicating any les- 
sening in consumer demand for top qual- 
ity canned foods, and are proceeding 
accordingly. Wholesalers and chains 
have not been successful in fully re- 
habilitating their private label canned 
foods lines, and it is now apparent that 
the resurgence in controlled label ex- 
ploitation must go over for another year. 


TOMATOES—Demand for whole toma- 
toes continues to go unfilled, and it is 
apparent that canners are by no means 
satisfied with their current ceiling situa- 
tion. Just how long the stalemate may 
continue is problematical; it is evident, 
however, that many canners will con- 
tinue to warehouse their packs for the 
time being, at least. Numerous reports 
of trading in tomatoes involving other- 
than-normal billing procedure continue to 
be heard, including the marketing of 
“commercial extra standards,” whatever 
they may be... Buyers are also seeking 
additional supplies of juice, puree, and 
paste. 


PEAS—There is a continued heavy call 
for fancy peas, but canners are adamant 
in their determination to sell fancies 
only in conjunction with fairly liberal 
percentages of extra standards and 
standards. Meanwhile, it is reported 
that standards are finding their way into 
export channels in increasing quantities, 
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which may tend to take the pressure off 
somewhat. 


BEANS—Despite high asking prices on 
new pack fancy green and wax beans, 
current indications are that canners will 
succeed in marketing their limited hold- 
ings on a firm price basis. Demand for 
standards and extra standards is re- 
ported showing some improvement, and 
here, too, the market position is steady. 


coRN—Canners are backward in get- 
ting out corn shipments, and notwith- 
standing unfavorable crop developments 
in some areas, current indications are 
that the season’s production may top 
25,000,000 cases. While buyers are en- 
deavoring to place additional business 
on fancy corn, extra standards are com- 
ing in for a better play, and more inter- 
est is also shown in standards. 


FRUITS — The combination of labor 
scarcity and shortage of freight cars is 
slowing down the movement of new pack 
California and Northwest fruits into 
distributing channels .. . Apricots have 
reached the jobbing trade in good vol- 
ume, but movement of peaches has been 
retarded, and shipments of fruit cock- 
tail will be later, as a result of delayed 
deliveries of pineapple to West Coast 
packers . .. Distributors are seeking 
additional confirmations on pears and 
cherries, and new pack canned plums 
are also meeting with a good call... 
Conflicting reports on futures business 
for new pack citrus juices are heard in 


the trade, some distributors being influ- 


enced by their carryover holdings on this 
item. There is an active call, however, 
for new pack grapefruit segments, and 
while a larger supply is indicated, buy- 
ers are making every effort to “get in 
on the ground floor” in an effort to make 
sure that they will be able to cover 
their expected demand for the coming 
marketing year. 


SHRIMP—With sharp competition from 
fresh shippers and freezers running up 
the market for raw stock, Gulf shrimp 
canners this week advanced quotations 
approximately $1.00 per dozen. Offer- 
ings currently, in limited volume, are 
on the basis of $7.00 for jumbos, $6.50 
for large, $6.00 for medium, $5.50 for 
small, and $5.00 for broken, all f.o.b. 
canneries. Last season, it will be re- 
called, there was a runaway market on 


ESTABLISHED 1926 


Arthur Harris 


Export-Import 
Canned & Bottled Foods 
11 BROADWAY 
NEW YORK 4, N.Y. 


Tel: BO 9-3238 CABLE: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 


THE CANNING TRADE 


shrimp, with prices at retail $1.25 per 
can and upwards. 


SALMON—Coast reports state thai the 
1946 Alaska salmon canning season 
closed with the most unusual and late 
runs of fish in history. Total pack for 
the season, up to September 14, was 
placed at 3,813,958 cases, against 4,289,. 
292 cases in 1945, making the current 
season’s pack the smallest in 20 years, 
This season’s pack, by varieties, is re. 
ported as follows: King, 31,785 cases; 
reds, 1,040,310 cases; pinks, 1,999,463 
cases; chums, 566,438 cases; and cohoe, 
176,072 cases. The expected large run 
of Copper River sockeyes appeared, the 
reports add, but it was not as sustained 
as had been anticipated. Pack up to 
September 14 on Puget Sound was re- 
ported at 281,904 cases of sockeyes, 76 
cases of pinks, and 5,614 cases of other 
species, making a total pack of 287,594 
cases, as compared with 229,128 cases 
for the comparable period a year ago. 


TUNA—Most Northwestern canneries 
have closed, giving up on the albacore 
run, and trade interest is now centering 
in Southern California, where pack re- 
turns have been more favorable. 


SARDINES—A steady demand for Maine 
sardines continues, with open market 
offerings extremely rare. Canners, how- 
ever, have made some progress in catch- 
ing up with order backlogs, and supplies 
are moving into trade channels in bet- 
ter volume. 


CALIFORNIA MARKET 


Buyers From All Over the Country Are Here 
— But Not Very Successful — Decontrol 
Moved the Apricots and Can Do the Same 
For Peaches—Tomato Canning at Peak— 
Dry Beans In Heavy Demand—Supply Short 
—The Fruit Packs—Tomato Prices—Can 
Scarcity—Brined Cherry Pack—Green Bean 
Crop Disappointing — No Improvement in 
Sardine Receipts 


By “Berkeley” 


San Francisco, Sept. 27, 1946. 


BUYING—Buyers from all over the 
country have been in San Francisco of 
late making efforts to place orders for 
California canned fruits and vegetables, 
but have not been especially successful. 
When apricots proved such a heavy pack, 
and could no longer be considered in 
short supply, price controls were re- 
moved and the distribution of this fruit 
got under way as soon as this action 
was taken. Many in the trade seem to 
feel that similar action may be tu.ken 
on peaches and possibly other items carly 
in October and buyers would like to be 
on the ground to pick up any additional 
lots that may be available. The peach 
pack is practically at an end and will 
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THANK YOU — 


for the multitude of orders for 


The new 7th edition of 


A Complete Course in Canning 


We knew you would like it, find it not only reliably serviceable 
but unusually interesting, too. That was a natural for the food 


producer—But — 


Every canner in the business ought to have a copy of this book, 
filled as it is with tested, proven recipes for the handling and 
preservation of foods. Even for the best and most widely informed 
the book will be found helpful, worth its price many times over. 
Many heads of firms, upon seeing this new Edition, have ordered 


extra copies for themselves. 


We have triedtotell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherrish your copy when you get it, we are not afraid to 


predict. 
Price $10. postpaid 


A Publication of 


THE CANNING TRADE 
20 S. GAY STREET 


BALTIMORE 2, MARYLAND 
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be of record proportions. The canning 
of tomatoes is close to its peak and if 
weather conditions continue favorable 
the harvesting of a million tons for pro- 
cessing may become a reality. 


DRY BEANS—The California dry bean 
market is very firm, with canners and 
shippers making every effort to add to 
.purchases and accumulate stocks for 
future needs. Most orders, however, are 
going unplaced, with growers busy with 
harvesting and not anxious to sell, even 
at the new maximum prices. Warm 
weather has brought the crop on with a 
rush, but only moderate quantities have 
reached warehouses, as yet. Stocks of 
beans in California warehouses on Sep- 
tember 1, considered the beginning of 
the new season, amounted to but 107,482 
bags, the smallest since 1931, with the 
exception of last year when stocks on 
this date amounted to but 94,746 bags. 
The prospective California crop is 3,319,- 
000 bags and this, along with the carry- 
over, points to total supplies of 3,426,000 
bags. This is more than two million 
bags less than the average of the pre- 
vious ten years. 


Production of Baby Lima beans will 
be larger than that of last year, how- 
ever, and will also be above the 10-year 
average. The yield of Standard Limas, 
on the other hand, promises to be the 
smallest in twenty years. Small Whites, 
in which canners are also interested, 
promise a yield of 426,000 bags, or less 
than last year and but little more than 
one-half the 10-year average. Prices in 
the San Francisco market are $10.71 per 
hundred pounds for Standard Limas, 
$8.96 for Baby Limas, and $9.21 for 
Small Whites, all prices f.o.b. country 
shipping points. 


THE FRUIT PACKS—The event of the 
week is easily the release of preliminary 
figures on the 1946 canned fruit pack 
in California by the Canners League 
of California. This places the estimated 
pack of cling peaches at 17,582,000 cases, 
freestone peaches, 998,000; pears, 1,300,- 
000; fruit cocktail, 7,500,000; mixed 
fruits, 700,000, and fruits for salad, 500,- 
000 cases. The canning of most of these 
items is largely at an end, making 
possible a close estimate. The pack of 
fruits for salad is the first in several 
years. 


EXPORTS—This seems to be the year 
when everything in canned fruits and 
vegetables sells readily, despite the huge 
packs of some items. Exporters have 
been combing the local market and re- 
sales have been running into substantial 
quantities. Resales on fruits have been 
running from eight and a half to 10 
per cent over jobbers’ original costs. 
This &pplies also to canned peeled toma- 
toes and tomato sauce. On asparagus, 
resales are up to as much as 15 per 
cent’ over original cost, with most of 
the buying for domestic account, 
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TOMATO PRICES—The Hickmott Can- 
ning Company is out with tentative 
prices on tomatoes, as follows: Standard 
No. 2%s, $1.89, No. 10s $6.20; Extra 
Standard No. 2%s $2.15, No. 10s $7.15; 
Fancy No. 2%s $2.38, No. 10s $7.64; and 
Fancy 106 Puree, No. 10s $7.20, and 
5-gallon cans, $3.75. 


CAN SCARCITY—Several canners have 
reported difficulty in securing No. 2% 
cans for peeled tomatoes and have been 
compelled to divert some choice tomatoes 
to the packing of puree in larger con- 
tainers. The difficulty in getting ade- 
quate stocks of cans made necessary 
some hurried readjustments in plans in 
a number of instances. 


BRINEL ©HERRIES—The Canners League 
of California has released statistics cov- 
ering the brined cherry pack in this 
State for 1946. This is placed at 5,849 
tons of Royal Annes, and 1,640 tons of 
other varieties, or a total of 7,489 tons. 
This amounts to 59,912 barrels. It is 
estimated at 79 per cent of the Royal 
Anne cherries, and about 49 per cent of 
other varieties, went into the manufac- 
ture of fruit cocktail. 


GREEN BEANS—The canning of green 
beans in California is about at an end 
for the season, with the output well 
below that of last year. This is one 
crop where the yield has been disappoint- 
ing. The pack has been sold on allot- 
ment basis and canners have been com- 
pelled to refuse much new business. 


SARDINES—The sardine season contin- 
ues to prove disappointing. Landings 
for the season to date at San Francisco 
have amounted to but 439 tons, against 
42,323 tons to a corresponding date last 
year. Monterey has had 10,860 tons, 
compared with 62,617 a year ago. Pro- 
cessors producing oil and fish meal have 
reported to OPA that increases in costs 
and reduced volume make it impossible 
to sell at current ceilings without loss. 
The canned pack is very small, with 
almost two months of the season gone. 


GULF STATES MARKET 


Better Shrimp Receipts and More Canned— 

Pack Still Below Normal—tLouisiana Fur- 

nishes Most—25% of the Shrimp Canneries 

Not Operating—Oyster Season Opens Oct. 

Ist—Crab Meat Dropping Off, But More 
Was Processed Than Ever Before 


By “Bayou” 


Mobile, Ala., Sept. 27, 1946. 


SHRIMP—The production of shrimp in 
this section showed an increase of 3,298 
barrels last week over the previous one 
and the canneries received 977 more bar- 
rels of shrimp last week than the 
previous one. 


THE CANNING TRADE 


Louisiana produced 10,935 barrels of 
shrimp last week, including 4,871 berrels 
for canning; Alabama produced 23° bar. 
rels, including 70 barrels for canning; 
Mississippi 1,488 barrels, including 564 
for canning, and Texas 2,331 barrels. 

The canneries of Louisiana, Missis- 
sippi and Alabama, operating undey the 
Seafood Inspection Service of the UV. §, 
Food & Drug Administration repors that 
14,674 standard cases of shrimp were 
canned in the week ending Sept. 14, 
1946, making the total so far this season 
92,986 cases, as against 44,594 cases 
packed during the same period last sea- 
son and 150,240 cases the season before 
that. 

It will be noted from the above that 
there have been over twice as many 
shrimp canned so far this season as were 
canned during the same period last year, 
but even at that, the pack so far this 
season is below normal. 

Of the 92,986 cases of shrimp canned 
so far this season, Louisiana packed 87,- 
863 cases, which is over 85 per cent of 
the total pack of the three States put 
together. 

It is interesting to note that only 19 
canneries have been in operation in 
Louisiana, Mississippi and Alabama so 
far this season, whereas 28 canneries 
operated during the same period last 
season. 

The canneries of this section received 
13,959 barrels of shrimp in August, 1946, 
while only 9,676 barrels were received 
in August, 1945, and for the first eight 
months in 1946, the canneries received 
24,553 barrels, and 17,898 barrels were 
received in the first eight months of 1945. 


SOUTH ATLANTIC—Shrimp production 
from the South Atlantic States during 
the week was as follows: 


FLORIDA—St. Augustine 14,000 lbs., 
Mayport 16,500 lIbs., Fernandine 43,500 
lbs. 


GEORGIA—St. Mary 8,300 lbs., Bruns- 
wick 117,300 lbs., Thunderbolt 151,500 
lbs., Darien & Valona 36,000 Ibs. 


S. CAROLINA — Beaufort 23,600 lbs., 
Georgetown 31,300 Ibs. 


N. CAROLINA—Southport 24,900 lhs. 


OYSTERS—The oyster season in Ala- 
bama does not open until October 1, 
hence the State reefs will remain closed 
until then. 


The weather has been hot this month, 
so very little has been lost by the s°ason 
being closed here, as it takes cold 
weather to create a real deman: for 
oysters. 

Louisiana is the only State ir this 
section reporting oysters and 2,29¢ bar- 
rels were produced last week, whic) was 
648 more barrels than were produc: | the 
previous week. 

No canning of oysters is ex) ected 
until December as oysters have to |e fat 
and the weather cold to can oysters. 
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— a super bomb whose explosion could rock the 
entire nation. Such a bomb EXISTS—but you can help render 
it harmless. 


This bomb is $20,000,000,000 surplus national income. 


Authorities estimate that this year’s total income will be 
$155,000,000,000 — personal taxes will total $15,000- 
000,000—consumer goods and services will absorb no 
more than $120,000,000,000. This leaves $20,000,000,000. 
Even if banks and insurance companies absorb one-fifth of 
the surplus (as they did in 1945), there will still remain 
$16,000,000,000 that could be used to bid up prices. 


You're doing yourself, your company, and your country a 
favor by continuing your payroll deduction plan for the 
regular purchase of U. S. Savings Bonds, At maturity, they 
pay $4 for every $3 invested! 


THE PEACETIME PAYROLL 
SAVINGS PLAN — 


A booklet, published for key executives by the 
Treasury Department, containing helpful suggestions 
on the conduct of your payroll savings plan for U. S. 
Savings Bonds. 


THIS TIME IT’S FOR YOU 


A booklet for employees ... explaining graphically 
how the payroll savings plan works ... goals to save 
for, and how to reach them with Savings Bonds. 


Are you using these booklets? 
‘' not, or if you want additional copies, just ask your State 
. Director of the Treasury Department Savings Bonds Division. 


e The Treasury Department acknowledges with appreciation the publication of this message by 
d 
at THE CANNING TRADE 
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HARD CRABS—The production of hard 
crabs is on the decline as 2,266,460 
pounds were produced in July and only 
841,580 pounds in August. The produc- 
tion of hard crabs for the first eight 
months of 1946 was 10,403,370 pounds 
and 9,941,072 pounds were produced in 
the first eight months of 1945. A great 
deal more crab meat has been processed 
this season in this section than in other 
seasons heretofore. 


TREATING RUBBER BELTS 


Instructions for cleaning and storage 
of canners’ conveyor belts so that the 
maximum service may be obtained from 
them have just been issued by The B. F. 
Goodrich Company, Akron, Ohio. 

These belts should be cleaned with a 
water solution of trisodium phosphate 
or washing soda followed by a rinse with 
clear water, these solutions being gen- 
erally better than organic solvents for 
this purpose, having less chance to dam- 
age the rubber and less hazard from fire 
or to health. 

After cleaning, the belts should be 
thoroughly dried and stored in a dry 
place away from direct sunlight or ex- 
cessive indirect light, enemies of rubber. 

The bulletin points out that in ordinary 
service or cleaning very little moisture 
will reach the belt fabric if edges and 
belt covers are in good condition. 


HUNT FOODS ELECTS 


Hunt Foods, Ine., West Coast can- 
ners, announce the election of Frederick 
R. Weisman as president. Mr. Weisman, 
who at 34 is one of the youngest presi- 
dents of a major food company in the 
country, entered the food field in 1937 
with Val-Vita Food Products Co. at Ful- 
lerton, Calif. 


M. E. Wangenheim, who became presi- 
dent of Hunt in 1945 when California 
Conserving Co. merged into Hunt Foods, 
Ine., becomes chairman of the executive 
committee, and will direct the company’s 
newly-formed executive committee in co- 
ordinating Hunt Foods’ operations. 

Hunt this year anticipates sales in 
excess of $50,000,000, and is widening 
its national distribution. 


COLLINS WITH HUNT FOODS 


Hunt Foods, Inc., has announced the 
appointment of Joe R. Collins to its 
Executive Staff in preparation for the 
Company’s national sales drive. 

Mr. Collins has had eighteen years of 
food merchandising experience. From 
1934 up to the time he entered the serv- 
ice in 1942, he was Advertising and Sales 
Promotion Director for Libby, McNeill 
& Libby at the Executive offices in Chi- 
cago. 


the TAPER TIP... 


BALTIMORE, 


CORN TRIMMER 


will cut away only the worm eaten tip of the ear, 
saving much good corn, that is lost in hand trimming. 
The tapered ear leads the cutter knives into the corn 
—not into the cob, eliminating clogging of cutters and 
resulting in 59% to 8% more cases per ton, saving its 
cost many times over while improving quality. 


We would like to tell you more. 


THE SINCLAIR-SCOTT CO. 


Original Grader House’’ 
MARYLAND 


On his return from war duty with the 
82nd Fighter Group in Italy, he served 
on the Sales Executive Staff of Libby, 
McNeill & Libby, working on special 
sales problems and market analysis. 


PLANS AD DRIVE 


Paul Tevis, sales manager of College 
Inn Food Products Co., Chicago, has an- 
nounced plans for a sharply expanded 
advertising program for the company’s 
canned tomato juice cocktail line this 
season. 


JOIN NFBA 


National Food Brokers’ Association an- 
nounces election of the following new 
members: Henry R. Fickbohm Co., Bos- 
ton, recommended by Edwards-Golden 
Co., Ine., and William H. Cluverius, 
Charleston, 8S. C., reeommended by Joseph 
W. Welsh. 


JEWEL TEA SALES UP 


Jewel Tea Co. sales for the four weeks 
ended September 7 aggregated $7,551,- 
125, an increase of 65 per cent over the 
$4,558,589 for the comparable 1945 
period. Retail sales for the first 36 
weeks of 1945 were $55,583,263, up 35.9 
per cent from sales for the like period in 
1945. 


ATTRACTIVELY DESIGNED 
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~ WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
men. yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
resuits from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Ine., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


BAG AND BOX PILERS; Floor-to-Floor Conveyors; Vibrat- 
ing Screens for cannery waste de-watering, for root vegetable 
cleaning, sizing, and grading; Motor Truck Scales. Thousands 
in use. Immediate delivery. Bonded Scale Co., 11 Bellview, 
Columbus 7, Ohio. Phone Garfield 5712—University 2832 Eve. 


FOR SALE—42” Mt. Gilead Hydraulic Press in good condi- 
tion for cider or apple juice processing. Blue Ridge Fruit 
Growers, Sperryville, Va. 


FOR SALE—Bean Snippers. 3 old style large CRCO Model 
B Snippers, $500.00 each. Can ship at end of bean season, ap- 
proximately September 15. Comstock Canning Corp., Newark, 
New York. 


FOR SALE—Equipment. 15 Stainless and Copper Steam 
Jacketed Kettles from 50 to 300 gallon capacity, new and used, 
canbe inspected and shipped immediately; 5 semi-automatic 
Ermold World Jr., Liquid National and Oslund semi-automatic 
Labelers, capacity 40 bpm; 3 Liquid O & J and World Rotary 
Automatic Labelers, capacity 60-80 bpm; 1 Liquid Duplex 
Rotary Automatic Labeler, capacity 120 bpm; 4 Karl Kiefer 
Bottle Rinsers for half-gallons and gallons; 1 U. S. 60-spout 
Bottle Rinser for pints or quarts; 2 Kari Kiefer No. 3 Filters 
with hydraulic presses; 1 Filco 12 x 12 lastiglass coated Filter 
Press with pump; 10 new portable Electric Agitators with 14 or 
% HP motors, stainless propellers, and stainless agitators; 
several other bottle fillers, washers, cappers, and labelers, all 
in our stock and ready for immediate shipment. Charles S. 
Jacobowitz Co., 3080 Maine St., Buffaio 14, N. Y. Phone: 
AMherst 2100. 


FOR SALE—New Style Wheel Conveyor; Portable Boosters; 
Floor to Floor Boosters; Fillers for liquids; Automatic Cap- 
pers; Filters; Mixers and Stainless Steel Tanks. All new equip- 
ment. Louis L. Keeler, P. O. Box 9, Lansdowne, Pa. 


FOR SALE—Entire assets of Florida Corporation organized 
to peel spuds for hotels and restaurants. Includes Urschel B. 
Dicer, two 50 lb. Peelers, Fryalator, Scales, Stock, ete. $2,000. 
Steve Crockett, 443 S. W. 8th St., Miami, Fla. 


FOR SALE—6 New Style 26 inch Food Machinery Buck Type 
Bean Snippers, Serial 42-183. These machines have been well 
maintained and are in perfect operating condition. Cash price 
$750.00 each. Adv. 46130, The Canning Trade. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4662, The Canning Trade. 


WANTED—New or used bowl for a 12-valve Peerless Filler. 
Bradway Chocolate Co., New Castle, Ind. 


' WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 46122, 
The Canning Trade. 


WANTED—tUrschel Dicer. Write or wire capacity, condition, 
age and price. Whiteford Packing Co., Whiteford, Md. Phone: 
Cardiff 87. 


FOR SALE—For prompt shipment, standard 40 x 72” ver- 
tical and Baker type Horizontal Retorts; Steam Jacketed Ket- 
tles; BC Stainless Steel Food Choppers and FMC Pasteurizers; 
Stencil Cutters; Peerless Exhaust Boxes; High Pressure Pumps; 
CRCO and Buck Bean Snippers; Pulpers and Finishers; 4 
Robins Pea Podders, like new. List your idle machinery with 
us. Canning Machinery Exchange, Plainview (West) Texas. 


FOR SALE—#10 Exhauster, Retorts, Process Baskets, Box 
Stitcher, Steam Engine, Kettles, etc. The Knowles-Lombard 
Co., Guilford, Conn. 


F! RST CHECK WITH FIRST for Food Equipment. Agi- 
tato s, Attrition Mills, Autoclaves, Blenders, Can Fillers, Label- 
lers. Casers, Cappers, Carton Gluers and Sealers, Choppers, 
Coll d Mills, Cookers, Cutters, Dicers, Dryers, Evaporators, 
Filk s, Filters, Heat Exchangers, Homogenizers, Juice Extrac- 
tors. Kettles, Mills, Mixers, Percolators, Pulpers, Pumps, 
Pre: es, Pressure Cookers, Retorts, Rinsers, Sifters, Sterilizers, 
Stil’ . Tablet Machines, Vacuum Pans, Visco Fillers, Viscolizers, 
ete. irst Machinery Corp., 157 Hudson St., New York 13, N. Y. 


F:'R SALE—Complete bottling outfit, capacity 125-200 bpm 
on} nts, consisting of Standard Knapp Labeler, International 
, Consolidated Screw Capper, Standard Knapp Caser. 
Equ sment practically new, complete with motors, intercon- 
nhect g bottle conveyor, case conveyor, etc. Can be inspected 
In o eration and shipped immediately. Adv. 46129, The Can- 
ning Trade. 
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WANTED — FACTORIES 


WANTED—Williamsburg County, South Carolina needs a 
commercial cannery to handle its garden produce. It is located 
in the heart of the garden produce belt, but its products are now 
canned in Maryland. Kingstree, located on U. S. Hwy. 52, the 
truckers route from Florida, and on the main line of the ACL 
railroad has adequate labor, sites, power, transportation, and 
low taxes. Nearest cannery, a small one, is 45 miles distance 
and surrounding counties have no cannery. In 1945 Williams- 
burg County produced 66,538 acres of corn, 40,702 acres of 
field peas, 5,787 acres of soybeans, 2,738 acres of sweet pota- 
toes, 1,898 acres, of wax, snap and stringbeans, 2,728 bu. of 
peaches, and 2,740 bu. of pears. Local capital is interested in 
establishing a cannery here. Acreage would increase with a 
local market. Write: Kingstree Chamber of Commerce, Kings- 
tree, S. C. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


HUSKERS —CUTTERS—TRIMMERS — CLEANERS 
SILKERS—WASHERS and GRIND 


THE UnNitreD 
c 
ERS 
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MISCELLANEOUS 


WANTED—AIll kinds of canned foods. Please submit prices 
and samples. Interstate Bedding Co., 1234 W. Kinzie St., 
Chicago, 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfac- 
tion guaranteed. For economical savings ship your Thermo- 
meters to: Nurnberg Thermometer Co., 124 Livingston St., 
Brooklyn, N. Y. 


WANTED—Commercial Custom Quick Freezing during fall 
and winter months with York Continuous Freezer. Whiteford 
Packing Co., Inc., Whiteford, Md. 


WILL TRADE Neo. 10 Canned Tomatoes for two International 
Model M or Model H Farmall Tractors. W. T. Onley Canning 
Co., Snow Hill, Md. 


MANUFACTURERS REPRESENTATIVE—Mechanical en- 
gineer and equipment purchaser in world known canning plants 
for twenty years, wishes to open office in Baltimore, serving 
eanning and allied industries in Maryland and surrounding 
area. Service and professional advice included in contemplated 
establishment. Address: Professional Engineers, State of Mary- 
land, Adv. 46131, The Canning Trade. 


HELP WANTED 


WANTED—Manager or Superintendent experienced in can 
manufacturing, capable supervising department employees. Year 
round proposition; plant located in northeast. Prefer married 
man 30 to 45 years old. Good salary with future possibilities. 
Applicant must apply in writing stating age, qualifications, 
experience, references and salary desired. Adv. 46125, The 
Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Open December 1, 1946 for position 
of responsibility. Production Manager, District Manager or 
Manager of large plant, General Superintendent, or may con- 
sider superintendent position if salary satisfactory. Over 20 
years experience and last three years in freezing industry. 
State position opening and salary paid in first letter. No job 
too large or too small; steady employment with future, first 
consideration. Adv. 46126, The Canning Trade. 


THE BOOK YOU NEED !! 
“fq Complete Course in Canning” 


Published by THE CANNING TRADE 


Screw 


JUICE 


EXTRACTOR 


| White for comrrere, 
INFORMATION TODAY} 
i Berlin Chapman Co. 
Berlin, Wis, 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


JUSTICE 


“One day,” said the old countryman from the hills, who was on 
trial for murder, “when my rheumatism was pestering me, and 
my daughter had just eloped with a good-for-nothin’ scalla- 
wag, and my barn had burned down and I lost both my mules, 
and my best old sow got the cholera and died, and I just heard 
they had foreclosed the mortgage and the sheriff was lookin’ 
for me, I told my troubles to one of these here optimists, and he 
said: ‘Cheer up, old top, the worst is yet to come!’ So I shot 
him.” 

Did you hear about the big movie star who flung a $100 bill 
on the waiter’s tray when he brought a drink and cried impres- 
sively, “There, my good man. Get yourself something.” 

The waiter returned with the change, which was $5.25. “What’s 
the big idea,” yelled the star. “I only had one drink. I gave 
you a $100 bill.” 

“But you told me to get something for myself.” 

“T know, but what did you get?” 

“An overcoat.” 


A passenger in an airplane was far up in the sky when the 
pilot began to laugh hysterically. 

Passenger: “What’s the joke?” 

Pilot: “I’m just thinking what they will say at the asylum 
when they find out I’ve escaped.” 

A sweet little old lady who was partly deaf went to live near 
one of the naval ports. Shortly afterwards a battleship fired a 
salute of 10 guns. 

The old lady, who lived alone, got out of her chair, smoothed 
down her dress, patted her hair and said sweetly: “Come in.” 

The small daughter of the house was busily setting the 
table for expected company when her mother called to her: 

“Put down three forks at each place, dear.” 

Having made some observations of her own when the expected 
guests had dined with her mother before, she inquired thought- 
fully: 

“Shall I give Uncle John three knives?” 


BETTER OFF 

Motorist (who is lost): “Is this the road to St. Ives?” 

Yokel: “Dunno.” 

“Ts that the road to Willingham?” 

“Dunno.” 

“Well, can you tell me which is the road to Cotteneham ?” 

“Dunno.”* 

“Well (exasperated), you don’t seem to know much?” 

“Maybe not, but I ain’t lost.” 

A candidate for sheriff called on a minister to ask his support 
at the coming election. 

“Before I decide to give you my support,” said the mir ister, 
“T would like to ask you a question.” 

“Shoot,” said the candidate. 

“Do you partake of intoxicating beverages?” 


“Before I reply, I would like to ask a single question,” said 
the candidate cautiously. “Is this an inquiry or an invitat‘on?” 


A drunk who had boarded a double deck bus and stu:abled 
up to the top deck, came rolling down the stairs a minute later 
with the observation, “I ain’t going to ride up there. Tere’s 
nobody driving.” 
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WHERE BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Ff. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F, Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, | *-A 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilfon Copper & Brass Works, Hamilton, Ohio 
PF. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. fobins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin “hapman Company, Berlin, Wis. 
Chishe!:n-Ryder Co., Niagara Falls, N. Y. 
Food }'schinery Corporation, Hoopeston, III. 
La Por» Mat & Mfg. Co., La Porte, Ind. 
A. K. F-bins & Co., Inc., Baltimore, Md. 
Sincla‘» Scott Co., Baltimore, Md. 

peed «ys Conveyors, Inc., Buffalo, N. Y. 
United Co., Westminster, Md. 


CO! "YOR BELTS, Cloth, Rubber, Wire. 
Berlin :apman Company, Berlin, Wis. 
Chish' 1-Ryder Co., Niagara Falls, N. Y. 
La Por'- Mat & Mfg. Co., La Porte, Ind. 

A. XK. kobins & Co., Inc., Baltimore, Md. 


CON SYORS, Hydraulic. 
Berlin ‘“:apman Company, Berlin, Wis. 
Chish« »-Ryder Co., Niagara Falls, N. Y. 
Sincla!: Scott Co., Baltimore, Md. 


COC SRS, Continuous, Agitating. 
Ayars achine Co., Salem, J. 

Berlin “ hapman Company, Berlin, Wis. 

sh: -Ryder Co., Niagara Falls, N. Y. 

cod ' schinery Corporation, Hoopeston, Ill. 
Hamili. Copper & Brass Works, Hamilton, Ohio 
A. K. © \oins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Pp. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
- H. Langsenkamp Co., Indianapolis, Ind. : 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., ee Nl. 
General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Rebins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Shisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 

GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


VINER APRONS. 


Berry Canvas Goods, Inc., Philadelphia, Pa. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Sinclair-Scott Co., Baltimore, 

United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohie 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill, 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F, H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry. 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, III. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York Cit 
Continental Can Co., New York City 
Crown Can Co., Baltimore, Md. 


CANVAS GOODS. 
Berry Canvas Goods, Inc., Philadelphia, Pa. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicage 
Food Industries Federation, Chicago 26, Ill. 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 
Dewey & Almy Chemical Co., Cambridge, Mass 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALES CONSULTANTS. 
Bob White Organization, Chicago 11, II. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King-& Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Have: 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
ny g & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
Washburn-Wilson Seed Co., Moscow, Idah: 
F. H. Woodruff & Sons, Inc., Milford, Con: 
S. D. Woodruff & Sons, Inc., Orange, Conn 

SEED, TOMATO. 
Associated Seed Growers, Inc., New Have: 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ta. 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Ca., Vincentown, N. J. 
F. H. Woodruff & Sons, Inc., Milford, Conn 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 
Northrup, King & Co., +. Minn. 
U. S. Rubber Co., New York City 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


September 30, 


Nl. 
Conn. 
a 6 


THE 


When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


MACHINE CO. 
WAUNEE WISCONSIN 


Established 1880 acorporated. 1924 - 
EEN PEA HULLING SPECIALISTS 


Manufacturers of 


Food Processing 


Machinery 


for 


CANNING 


FREEZING 
DEHYDRATING 


Write for Catalog 


A-K- OBINS & COMPANY, Inc. 
BALTIMORE, MD., U.S. A. 


MANUFACTURERS OF CANNING EQUIPMENT 


\NNING TRADE - September 30, 1946 


71 


ALTIMORE, 
N MD. 


= ( 49 ED. Wes 


IT WILL CARRY 
YOUR LABEL ! 


... and if your label is known 
ao to stand for quality in the can, 
a you will sell more cases at 
higher prices. A quality pack 
comes only from quality seeds, 
because every seed is a tiny 
plant and does not change its 
character as it grows up. Begin 
with the best! 


A 


FOR GROWING 
SATISFACTION 


Associated Seed Growers, Inc., New Haven 2, Connecticut | 
he ‘WHOLESALE DISTRIBUTING BRANCHES: ATLANTA, 2 » CAMBRIDGE, N.Y. 
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